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OPEN HOUSE June 21, 12-2 & June 29, 1-3

Welcome to 211 Albert Street West, a brick bungalow in the 
heart of Alliston. Conveniently located near schools, parks, 
shopping, hospital. Poured Concrete Driveway, Oversized 
Double Car Garage with opener, One Step Entry, 2nd driveway 
access ( Boats, RVs, Trailers), High e� . Natural Gas Boiler 
heating system, Two Head ductless heat pump (AC & heating), 
Metal Roof, Oversized Residential lot, Well Maintained Prop-
erty, Spacious Deck, Central Vac, Sep. Workshop with Hydro, 
Generator inlet box, Surge Protector. $899,000

Progress Edition

LOOK INSIDE FOR THE FIRST ANNUAL

The 734 Air Cadets held their annual car wash fundraiser at the Alliston Legion on Saturday, 
June 14. In addition to getting your car washed, there was a barbecue and an opportunity 
to throw a pie at a volunteer’s face. The cadets had a steady stream of cars throughout the 
day.        BRIAN LOCKHART PHOTO

Cadets’ Car WashCadets’ Car Wash
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County of Simcoe seeking public input through Transit Review
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The County of Simcoe has launched a 
county-wide Transit Review and has invited 
residents, stakeholders, and partners to help 
shape the future of public transit across the 
county.

The goal of the Transit Review is to explore 
opportunities to improve access to public 
transit across the county, identify potential 
service integration, and better understand the 
needs and priorities of the region.

Phase one of the review includes a public 
survey, available online at www.simcoe.ca/
transitreview, from June 11 to July 4.

“LINX has been a big success, provid-
ing affordable and reliable transportation to 
residents,” said Simcoe County Warden Basil 
Clarke. “Outside of the pandemic, ridership 
has increased year over year, and the County 
continues to receive requests for additional 
stops, routes, and community connections. 
County Council is encouraged by this steady 
growth and the positive impact of public tran-
sit on our communities. This review process 

is an opportunity to explore further improve-
ments and help shape the future of transit in 
Simcoe County. Please weigh in and have 
your voice heard.”

Currently, only some of the County’s 16 
member municipalities, along with the cities 
of Barrie and Orillia, operate local municipal 
transit services.

Several other local municipalities do not 
have local transit systems. The County also 
operates LINX Transit, an inter-community 
service with six routes that connect local 
communities and major service and employ-
ment hubs, including hospitals, educational 
institutions, GO Transit, Ontario Northland, 
and employment centres.

LINX currently serves seven of the 16 
County municipalities, as well as Barrie and 
Orillia.

Three public open house meetings are 
being held, where residents can attend and 
learn more.

The fi rst one happened on Wednesday, June 
18, at the North Simcoe Sports and Recre-
ation Centre.

The second one takes place today, Thurs-

day, June 19, at Wasaga Beach RecPlex 
(meeting room), 1724 Moseley St., Wasaga 
Beach, from 5:30 p.m. to 6:30 p.m.

The fi nal meeting will occur on Wednes-

day, June 25, in the New Tecumseth Recre-
ation Centre (Meeting Room), 7300 Indus-
trial Parkway, Alliston, from 4:30 p.m. to 
6:30 p.m.

UNDER REVIEW – A Transit Review is taking place at the County of Simcoe, with the goal of 
improving access to the system, identifying areas of potential service integration and better under-
standing the needs of transit users.                                    FILE PHOTO



Humane Society breaks ground on long-awaited expansion
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Alliston & District Humane Society 
has broken ground to start construction of 
its long-awaited Second Chances Shelter 
expansion.

Shovels were in the ground on Monday, 
June 9, to start the project.

This project will double the size of the 
existing facility and include important 
new spaces, including a dedicated cat area, 
exam rooms, an isolation unit, and an exer-
cise room. There will also be more dog 
kennels, increased intake capacity, and a 
multi-purpose community room.

The addition is essential to better meet 
the needs of vulnerable animals in South 
Simcoe and surrounding areas.

Over the years, ADHS has outgrown the 
current shelter. The community room – 
meant for public events – is now fi lled with 
overfl ow animals. Foster homes are at full 
capacity.

Wait-lists for surrendered animals con-
tinue to grow. With more animals being 
abandoned, surrendered, or found lost than 
ever before, the need to expand is urgent.

Each year, the shelter takes in hundreds 
of dogs, cats, rabbits, and small animals. 
Many have been neglected, struggle with 
medical or behavioural issues, and are sim-
ply victims of circumstance.

The ADHS is a no-kill shelter that offers 
a safe haven for animals in need in the area 
and increasingly from beyond the area.

Animals thrive in an environment where 
they feel safe and comfortable. The goal of 
the Second Chances Shelter Expansion is 
to reduce stress, speed up adoptions, and 
give every animal the best chance at a new 
beginning.

It will also allow the shelter to restore 
vital programs in animal welfare educa-

tion, especially for children and families.
Construction of the project, managed by 

Bertram’s Construction of Barrie, will con-
tinue through January 2026. The expansion 
will take place on the north side of the cur-
rent facility and represents a major leap 
forward in the shelter’s mission to protect, 
care for, and re-home animals in need.

The shelter is also offering naming 
opportunities as part of the expansion proj-
ect, including sponsorship of individual 
rooms and areas within the shelter.

There is also an opportunity to purchase 
a few remaining essential items needed 
such as a washing machine, diswasher and 
more.

To learn how to become part of this proj-
ect, visit: www.allistonhumane.com

DOUBLING IN SIZE – The Alliston & District Humane Society has started a new con-
struction project that will see the facility double in size to accommodate the growing 
number of animals that come to the shelter each year. An artist’s rendering shows how 
the new building will look upon completion.          CONTRIBUTED PHOTO

Two-vehicle collision in New Tecumseth 
claims life of 51-year-old Alliston man

Offi cers from the Nottawasaga Detach-
ment of the Ontario Provincial Police (OPP) 
are investigating fatal collision on Highway 
89.

Nottawasaga OPP and emergency crews 
responded to a two-vehicle collision involv-
ing a tractor trailer and passenger vehicle 
on Highway 89, at County Road 56, in New 
Tecumseth, on June 16, shortly before 2:30 
p.m.

The driver of the passenger vehicle, a 
51-year-old of Alliston, was pronounced 
deceased at the scene. No other injuries were 

reported. 
Highway 89 between 6th Line and County 

Road 56 was closed for several hours while 
the OPP Technical Collision Investiga-
tors and Reconstructionist assisted with the 
investigation. 

Anyone who may have witnessed the col-
lision or has dashcam footage is asked to 
contact Nottawasaga OPP at 705 434-1939 
or 1-888-310-1122. You can also call Crime 
Stoppers anonymously at 1-800-222-TIPS 
(8477) or submit your information online at 
www.crimestopperssdm.com.
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905.872.7557

55 Healey Road, Unit 2, Bolton
Mon-Fri 9:30am - 8pm 
Saturday 10am-7pm 
Sunday 11am-6pm
*Some conditions apply. WSIB certified installers. 
Includes Work Warranty & 30-Year Product Warranty

905.872.7557

info@theflooringmart.ca

theflooringmart.ca

FREE INSTALLATION* • FREE ESTIMATE* 
FREE SAME DAY DELIVERY* • FREE VENT*

65% OFF!*
Up to

ON ALL VINYL, LAMINATE, TILES, 
HARDWOOD & STAIRS STOREWIDE

PLUS BATHROOM RENOS, 
PAINTING & POPCORN REMOVAL

BRIAN 
SAUNDERSON
MPP, Simcoe-Grey

IF YOU NEED HELP ACCESSING 
PROVINCIAL GOVERNMENT 
SERVICES, MY TEAM AND I CAN HELP.
ALLISTON CONSTITUENCY OFFICE
180 PARSONS ROAD, UNIT 28
ALLISTON, ONTARIO L9R 1E8
(705) 435-4087
BRIAN.SAUNDERSON@PC.OLA.ORG



Page 4 – June 19, 2025 – The TIMES

Editorial, Letters & Opinion
“� e window to the world can be covered by a newspaper.”

~ Stanislaw Jerzy Lec

30 Martha St., Suite 205, Bolton ON L7E 5V1
Toll Free: 1-888-557-6626

905-857-6626    Fax: 905-857-6363
www.newtectimes.com

www.facebook.com/newtectimes

� e advertiser agrees that the publisher shall not be liable for 
damages arising out of errors in advertisements beyond the 
amount paid for the space actually occupied by that portion of 
the advertisement in which the error occurred, whether such 
error is due to the negligence of its servants or otherwise, and 
there shall be no liability for non insertion of any advertisement 
beyond the amount paid for such advertisement.

Copyright � e Times 2025

Subscription rates:
Within 65 km except towns with letter carriers – $52.00 incl. 
G.S.T. Beyond 65 km and towns with letter carriers – $89.00 

incl. G.S.T. Single copies $1.50 incl. G.S.T.

Simcoe-York Printing & Publishing Limited, publisher of the New Tecumseth Times and the King Weekly Sentinel.   Published every Thursday

PUBLISHER: Simcoe-York Printing & Publishing Ltd.
GENERAL MANAGER: Zach Shoub
EDITOR: Sam Odrowski sam@citizen.on.ca
REPORTER: Brian Lockhart
PRODUCTION: Lisa Clendening
ADVERTISING: Vicki Meisner vicki@lpcmedia.ca
OFFICE: Mary Speck
CREDIT DEPT.: Al Lord
CLASSIFIEDS: admin@caledoncitizen.com
DISTRIBUTION: Sheila Ogram sheila@lpcmedia.ca

Advertising & Administration
Head Offi ce

30 Martha St., Suite 205, Bolton L7E 5V1
Tel: 905-857-6626 Fax: 905-857-6363

Alliston • Beeton • Tottenham

TheTimesNewTecumseth

THE TIMES is a member of the Ontario Press 
Council, an independent body set up by the 
newspapers of the province to uphold free-
dom of expression and deal with complaints 
from readers. The Press Council encourages 
complainants to first give the newspaper an 
opportunity to redress their grievances. If not 
satisfied, they may then write to the Council, 
enclosing a copy of material that is the subject 
of the complaint, at 80 Gould St., Suite 206, 
Toronto, Ont. M5A 4L8.

We acknowledge the financial support
of the Government of Canada.

During the period of November 1957 to 
January 1958, 19-year-old Charles Stark-
weather, accompanied by his 14-year-old 
girlfriend Caril Ann Fugate, murdered 11 
people in Nebraska and Wyoming.

No one is really sure why Starkweather 
became a mad dog killer.

Caril Ann later claimed she was an 
unwilling hostage, however, prosecutors 
pointed out she had many opportunities 
to escape from her so-called captor.

As killers go, it doesn’t get much worse 
than Starkweather. His fi rst murder was 
a shopkeeper who refused to sell him 
something on credit. Starkweather kid-
napped the man and shot him to death.

After meeting Caril Ann and becoming 
infatuated with her, he turned up at her 
family home asking for her. Caril Ann’s 
mother and stepfather weren’t too keen 
on having a 18-year-old man they didn’t 
like, pursuing their young daughter, and 
they told him to go away.

Starkweather responded by fatally 
shooting both of them and then clubbing 
Caril Ann’s two-year-old sister to death.

The pair then went on a murderous 
rampage over several months, killing 
seven more innocent people.

He was fi nally captured. During his trial, 
he claimed Caril Ann had been the killer in 
several murders.

That seems unlikely, and Caril Ann 
claimed she didn’t kill anyone.

Both Starkweather and Caril Ann were 
tried on murder charges. Caril Ann was 
convicted on charges of being an accom-
plice to murder and served 18 years 
behind bars.

Starkweather went on trial for his mur-
ders. He was found guilty and sentenced 
to death on May 23, 1958.

Just over a year later, Starkweather 
was executed in the electric chair at the 
Nebraska State Penitentiary.

The entire process from arrest to trial, 
and the fi nal result, took just under a year 
and a half.

It doesn’t matter if you’re a proponent of 
or against the death penalty in this case. 
The point is, that there was a speedy 
and fair trial, and justice was carried out 
swiftly. That is the way the justice system 
is supposed to work.

I usually don’t care what happens in the 
U.S. justice system, but what is going on 
down there sure demonstrates why a fed-
eral criminal system, like we have here, is 
superior.

This past week in the U.S. state of Ala-
bama, the state executed a man for the 
murder of his girlfriend. That in itself is not 
surprising. He was the 15th person exe-
cuted in Alabama over the last fi ve years. 

However, the man committed the crime 
in 1988 – 37 years ago.

Most of the executioners in the death 
chamber wouldn’t have even been born 
when the crime was committed.

On the same day, in Florida, the state 
executed a man convicted of murdering 
a nursing student and mother of two chil-
dren – in 1994. That was 31 years ago.

This is not surprising. Over the past two 
and a half years, Florida has executed 13 
people, including six in 2025 alone.

In Utah, this past week, a state judge 
ruled that a convicted killer is competent 
enough to be executed, despite the fact 
that the 67-year-old man has developed 
dementia while on death row. His lawyer 
describes him as a ‘severely brain-dam-
aged, wheelchair-bound man with demen-
tia and signifi cant memory problems.

The state plans to execute him by fi ring 
squad.

Utah is a lightweight in the execution 
business, having executed only one per-
son since 2010.

The man they are going to strap to a 
chair and shoot committed his crime in 
1988 – 37 years ago.

In Texas, where executions are a sport, 
the state has executed nine men in the 
past year and a half. Three of those men 
were on death row for more than 20 years. 

One languished on 
death row for 34 years 
before being executed 
by lethal injection.

None of these men 
were Boy Scouts. They all committed hei-
nous crimes and deserved severe punish-
ment.

However, carrying out a death sentence 
almost 40 years after a crime was com-
mitted is not justice. It’s a broken system.

In most countries, after serving 40 
years, an inmate would likely be up for 
parole consideration and no longer con-
sidered a threat to society.

The long process it takes to execute 
someone is blamed on the appeals pro-
cess.

When a man’s life is hanging in the bal-
ance, having a judge say, “I’ll get back to 
you with my decision in three years,” just 
isn’t acceptable.

That decision is then appealed, and 
several years go by before another deci-
sion is made.

If a judge takes that long to make a deci-
sion, perhaps being in a profession where 
decisions determine the course of a per-
son’s life, isn’t the right place for them.

Justice is supposed to be blind.
In these cases, justice is totally dis-

abled.

Justice denied BRIAN LOCKHART
FROM THE SECOND ROW

I don’t care.
Well, I do – but, that’s one of those 

phrases we say all too often, usually with-
out a second thought, but almost always 
with a dismissive wave of the hand. Most 
of us do care, but such are the phrases we 
utter out of little more than refl ex without 
really thinking about it as it leaves our lips.

“What do you want for dinner tonight?”
“I don’t care.”
“What do you want to watch?”
“I don’t care.”
Boil it down, you really do care, whether 

your tastebuds have a hankering, whether 
your favourite show might be on that night, 
or, you know, you have a conception of 
how your words and actions might impact 
others.

So, why has it become such a refl exive 
thing to say? Maybe it’s just a matter of 
trying to move a conversation along, or to 
wade through conversational waters with-
out making too many waves of your own. 
On the other hand, maybe it’s a symptom 
of something a little bit deeper.

There might occasionally be some 

instances from time to time when the 
person who utters those three ridiculous, 
fl ippant words when a person genuinely 
doesn’t care, but, in my experience, those 
who say it with regularity or, at the very 
least, disproportionate conviction, are 
usually the ones who very much care – or 
even care the most.

How many times have you thrown cau-
tion to the wind and stumbled against your 
better judgement into the comments sec-
tion of an article, thread, or social media 
post, only to fi nd yourself knee-deep in 
a sea of I-Don’t-Cares on any number of 
subjects?

I don’t know about the rest of you, but 
it seems that those who are most insis-
tent on not caring, even taking time out of 
their oh-so-busy schedules to type out and 
register their lack of interest for posterity 
and, at the risk of undermining my own 
argument here, in the mistaken assump-
tion that others had the slightest concern 
whether they cared or not.

In my own spare time – time which has, 
over the years, unfortunately become more 

sparing – I help run a social media account 
for a particular fandom. A co-moderator 
with two of my closest friends, it’s a forum 
that engages thousands of people every 
day, can spur some decent discussions, 
but rare are the times our usually celebra-
tory posts make waves.

That all changes, however, as June 
approaches as we take the time to wish 
our followers a Happy Pride. It’s a fan-
dom that appeals to a wide cross-section 
of our populace, transcends all demo-
graphic boundaries, and boasts followers 
across six continents, for which we’re all 
truly grateful. But it is also a fandom that 
has a signifi cant appeal to members of 
the 2SLGBTQIA+ community, so nothing 
could be more natural than wishing this 
particular demographic a Happy Pride 
when the month rolls around.

We’re a welcoming bunch and ignoring 
a part of the year that celebrates inclusivity 
is simply not in our natures. And yet, when-
ever we post a message as simple as that, 
we’re fl ooded with, at best, variations of “I 
don’t care”, at worst, comments that are 

nothing short of hate-
ful, and, at funniest, 
replies from people 
who don’t even fol-
low us, that they were 
going to “unfollow” us 
for daring to post such a thing. Some have 
even gone as far as following us and, after 
a lull of a few minutes, unfollowing us in an 
apparent effort to make some kind of point.

It’s clear to us that this particular demo 
doesn’t really care about the fandom at 
all; rather, they are seeking out places to 
vent their respective spleens on this issue, 
which suggests that, despite their protes-
tations, they really do care – and how!

This job is often something of a respite 
from that hotbed of negativity. That’s not 
to say that the issues that face our com-
munities are all sweetness and light – 
these issues can sometimes be as diffi cult 
to write about as it is to read about – but 
there’s just so much good happening out 
there to keep the balance.

Caring communities BROCK WEIR
BROCK’S BANTER

Continued on Page 19
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No one has more self-confidence than the person who does a crossword puzzle with a pen.

CROSSWORD
CLUES ACROSS

1. Computer 

manufacturer

5. Noted space station

8. Kurt Russell film 

“Captain”

11. Automaton

13. Everyone has one

14. Incline from the 

vertical

15. Fights

16. Dunn & Bradstreet 

(abbr.)

17. Finishes off

18. Places to store 

things

20. Dutch painter 

Gerard __

21. Smaller quantity

 22. There’s a North, 

South and Central of 

these

25. In an early way

30. More spacious

31. Short-term memory

32. One who possesses

33. Sesame 

38. Forbid

 41. A way to explain

43. Not around

45. Evoke or suggest

 47. Ancient kingdom 

near Dead Sea

49. Dekameter

50. Fencing sword

55. “Luther” actor Idris

 56. Affirmative (slang)

 57. Afflicted

59. One point north of 

northeast

60. Born  of

 61. Arabic name

62. Hong Kong food 

stall: __ pai dong

63. Not the start

64. Post

CLUES DOWN

1. Creative expression

2. Fiber from the outer 

husk of a coconut

3. City in ancient Syria

4. College army

5. More disturbed

6. Pays no attention to

7. Restored

8. Competitions

9. Lyric poems

10. Famed American 

lawman

12. Expression of 

disappointment

14. Scars

19. Satisfy

23. Central European 

river

24. Brass instrument

25. One who gets paid 

to perform

26. Propel with oars

27. Long period of time

 28. Woman (French)

 29. Type of plane 

34. Pitching stat

35. Pointed end of 

a pen

 36. Pro sports league

 37. Body part

 39. Inoffensive

 40. Yellowish cotton 

cloth

 41. Feline

 42. Does not tell the 

truth

 44. Set out to attract

 45. Spiritual leader of a 

Jewish congregation

 46. Abba __, Israeli 

politician

 47. Repair

 48. Genus of flowering 

plants

 51. Tributary of the 

High Rhine

 52. Prejudice

 53. C. European river

 54. Restrain

 58. Father

Puzzle No. 256410 • Solution in Classifieds

Israel’s war with Iran is defi nitely the war that Prime 
Minister Binyamin ‘Bibi’ Netanyahu has wanted all 
along, but he may have bitten off more than he can 
chew.

 In the past three months Israel has bombed Syria, 
Lebanon, Yemen and now Iran. It has an open-ended 
war involving tens of thousands of Israeli troops in the 
Gaza Strip, and a lower-intensity counter-insurgency 
war in the occupied West Bank that also soaks up lots 
of Israeli troops. And now it is also at war with Iran, a 
country of 90 million people.

 This is less of a burden on the 7.5 million Jewish 
Israelis than it would seem, since geography decrees 
that the wars with Iran and Yemen do not require 
ground troops. (Neither country has a land border with 
Israel.) However, the air wars will hurt Israel’s popula-
tion and damage its infrastructure, and its reservist sol-
diers are already exhausted by twenty months of war.

 So is the civilian population of Israel, which is emo-

tionally drained by the long-running drama of the hos-
tages. It is also deeply divided by Netanyahu’s deci-
sion to use this moment of maximum Israeli power to 
try to wipe out every potential challenge to the coun-
try’s status as the Middle East’s dwarf superpower.

 Netanyahu has declared that Iran is on the brink 
of getting nuclear weapons half a dozen times in the 
past twenty years, always in the hope that he could 
get the US military to do the heavy lifting in a war to 
‘disarm’ it. And each time, after the US president of 
the day declined to do so, the Iranian ‘threat’ magically 
receded – only to be revived for the next president.

 Bibi made some headway with Trump in his fi rst 
term, convincing the latter that he should pull out of the 
treaty putting strict controls on Tehran’s nuclear activi-
ties that Barack Obama had signed with Iran in 2015. 
But it turned out that Trump wasn’t up for an actual war 
with Iran; he was just on a mission to destroy all the 
achievements of his predecessor.

 Nobody could have been 
more pro-Israeli than Joe 
Biden, but he wouldn’t go 
to war with Iran for Netan-
yahu either. Initially the Israeli 
prime minister thought that he 
was making more headway 
with Trump 2.0, but Trump’s 
promises are as empty as his 
threats; by May he was nego-
tiating with Iran for a thinly dis-
guised return to the treaty he 
had cancelled in 2018.

 At this point Netanyahu took 
the decision he had probably 
always promised himself never 
to make: he gave the order to 
attack Iran without a guaran-
tee of full American support. 
He forgot that Trump, almost 
uniquely among post-1945 US 
presidents, has never commit-
ted the United States to a war 
overseas.

 True to form, Trump posted 
on his Truth Social platform 
that “The U.S. had nothing 
to do with the attack on Iran 

tonight.” That may not be strictly 
true, in the sense that he certainly 
must have known Netanyahu’s 
plans, but it’s accurate in the 
sense that he did not approve of them. Indeed, Bibi 
was deliberately preempting a possible revival of the 
2018 treaty.

 Saving face always comes fi rst with Trump, so he 
was soon trumpeting “If we are attacked in any way, 
shape or form by Iran, the full strength and might of 
the U.S. Armed Forces will come down on you at lev-
els never seen before.” But he says that every time, 
to any country he disagrees with, and they are all still 
here. TACO.

The reality is that Netanyahu has broken his lifelong 
rule and attacked Iran without Washington’s full sup-
port because he cannot bear to miss this opportunity 
to attack his enemies when they are all far weaker 
than ever before. He cannot actually lose this war he 
has begun with Iran, but he may fi nd it almost impos-
sible to end in a satisfactory manner.

There are three problems for which he has no 
apparent solution. One is that he lacks the specialised 
bombs that would enable him to destroy the Iranian 
centrifuges, labs and enriched uranium that are buried 
deep inside mountainsides. Trump would have to give 
them to him.

 The second is that Trump is extremely petty and vin-
dictive when defi ed or ‘disrespected’. If he decides that 
he no longer wants to deal with Netanyahu, he holds 
such power over the country’s fate that a different 
prime minister would 
be found to replace 
him.

 Finally, Iran has a 
‘nuclear option’ that has 
nothing whatever to do 
with nuclear weapons. 
It can cut the world’s 
oil supply by 20% and 
cause a global reces-
sion simply by closing 
the Strait of Hormuz. 
And a recession is 
what Donald Trump 
fears above all else.

Netanyahu’s Wars GWYNNE DYER
OUR WORLD TODAY

• Specializing in Farms 
• All Styles of Fencing  
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RR 1, EGBERT, ONT. L0L 1N0
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COMMUNITY VOICE
Monthly Message: Supporting our community, one family at a time

In the heart of Alliston, the Alliston Food 
Bank stands as a vital community hub, 
providing food support with compassion, 
dignity, and respect. Each week, hundreds 
of local residents walk through our doors—
not just for a grocery bag, but for a sense of 
stability in uncertain times.

What we do is simple in purpose but sig-
nificant in impact: we ensure that individu-
als and families facing food insecurity have 
access to nutritious, fresh, and culturally 
appropriate food. On Wednesday, June 4, 
we served 89 households—supporting 142 
adults and 87 children, including four new 
families. The following day, during two 
Thursday sessions, we supported another 
91 households, representing 152 adults and 
80 children. These numbers are not unusu-
al—they reflect a steady increase in need 
that we’ve witnessed over the past several 
years.

At the Alliston Food Bank, we believe 
food is a basic human right. That’s why 

we offer a “client shopping model,” allow-
ing people to select the items that best suit 
their family’s dietary and cultural needs. 
With a mix of non-perishable items, fresh 
produce, dairy, and proteins, our shelves 
are stocked thanks to generous donations 
from individuals, local businesses, schools, 
churches, and community organizations. 
Perishable foods are kept safe with the help 
of our walk-in cooler and freezer, and our 
refrigerated van allows us to rescue quality 
food from local grocery stores that would 
otherwise go to waste.

We are more than a food distribution site. 

We are a team of dedicated volunteers who 
welcome every person with empathy and 
confidentiality. We provide a calm, respect-
ful space where clients can feel seen and 
supported, not judged or rushed. 

Though today’s operation is robust and 
modern, our roots remain important. The 
food bank began humbly in 1994 when lo-
cal resident Guy Belanger began distribut-
ing garden produce to neighbours in need. 
With help from fellow community mem-
bers, his garage operation grew into a for-
mal charity and eventually into today’s Al-
liston Food Bank. In 2023, we changed our 
name from The Good Shepherd Food Bank 
to better reflect our identity and the com-
munity we serve.

The growth of our services mirrors the in-
creasing pressures faced by families in our 
region. Rising housing costs, reduced gov-
ernment benefits, and inflation continue to 
push more people toward food insecurity—
many for the first time in their lives. In 2023 

alone, demand increased by 90%. To meet 
that demand, we’ve expanded our facilities, 
invested in infrastructure, and deepened our 
partnerships with Feed Ontario and local 
supporters.

Our work is only possible because of the 
extraordinary generosity of the people of 
New Tecumseth. From students to service 
groups organizing food drives, our entire 
operation runs on community spirit. Wheth-
er you donate groceries, funds, or time, you 
are part of a network of care that strength-
ens our town.

As we move forward, our mission re-
mains clear: to reduce hunger and food in-
security in Alliston and surrounding areas. 
We are committed to being there for those 
in need—for as long as we are needed. Be-
cause when one of us struggles, we all have 
a role to play in lifting each other up.

To learn more, get involved, or donate, 
visit allistonfoodbank.com. Together, we 
feed hope.

New supervisor appointed to oversee operations at Stevenson Memorial Hospital
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Ministry of Health has appointed a new 
supervisor for Stevenson Memorial Hospital 
(SMH) to oversee the hospital’s operations 
and strengthen its governance and account-
ability.

The new supervisor is Carmine Stumpo.
Stumpo will replace Eric Hanna who was 

appointed as the supervisor of the hospital on 

Sept. 26, 2024.
Stumpo brings over 25 years of healthcare 

experience as a clinician and leader in a wide 
range of clinical and support services. Since 
July 2018, Stumpo has served as president 
and CEO of Orillia Soldiers’ Memorial Hos-
pital and has been a strong advocate for high-
quality, local healthcare, providing strategic 
leadership in transforming care through inte-
gration in close partnership with primary care 
and community service providers.

The appointment of a new supervisor for 
the hospital was in response to the final report 
submitted by Janice Skot. Skot was appointed 
as investigator for Stevenson Memorial Hos-
pital in February 2024 to review concerns 
that were raised about the hospital’s gover-
nance, management, and patient care.

Before his departure, Hanna will work with 
Stumpo to ensure a smooth transition.

Stumpo will provide the Ministry of Health 
and Ontario Health with regular updates 

on his work that will help strengthen and 
improve the hospital’s governance, account-
ability, finances and ability to deliver the best 
possible care to patients and their families.

During Stumpo’s tenure as supervisor, reg-
ular operations at Stevenson Memorial Hos-
pital will continue, including progress on the 
hospital’s redevelopment project.

People needing care at SMH will continue 
to be able to access all regular programs and 
services. 
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August 21 to September 5 – Scotland featuring 
Highlands, Islands and Cities including the 
Edinburgh Tattoo (fly/drive)  
**limited availability 

September 23 to October 6 - Maritime 
Sampler - The Hidden Gems of 
New Brunswick, Prince Edward Island 
and Nova Scotia  (motor coach only)

October 28 to 30 - Ottawa - Hilton Lac 
Leamy - Gatineau, Quebec  - Lac Leamy 
Casino   (motor coach only)

November 22 to December 3 – A Premier 
Christmas Country Tour highlighting the Music Cities of 
Tennessee: Memphis, Nashville & Pigeon Forge 
Celebrate the 100th Anniversary of the Grand Ole Opry in 2025  
(motor coach only)

December 31, 2025 to Sunday, January 
18, 2026 - “Once in a Lifetime 
Adventure” Join Us on this 14 Night 
South America & Antarctica departing 
Buenos Aires, Argentina aboard 
Celebrity Equinox  (fly/cruise)  
**limited availability, bookings accepted
 until July 15

Join us as we celebrate our 40th Anniversary in 
business on November 2, 2025. We offer both day and 
extensive overnight tours.  All of our trips include a 
motor coach component.  For complete details, call 
our office for our Current - 68 page Tour Catalogue. 
Information can also be found on our website.

Day Trips: (Price includes meal, admission ticket & HST)

July 30 - Steel Magnolias at the Capitol Theatre in Port Hope 
Includes: lunch at “The Railside Restaurant” followed by 
the 2:00p.m. performance, orchestra level seating.   Cost: $184.00 

August 6 - Little Canada & Ripley’s Aquarium, combining 
2 of Toronto’s most popular attractions
Includes: a morning visit to Ripley’s, lunch at the 
“Duke of York Pub” & afternoon visit to Little Canada    
Cost: $179.00 for adults & $160.00 Youth

August 9 - Peach Festival, 
Niagara-on-the-Lake   
Includes: free time to stroll the beautiful 
Main Street, a visit to Pickard’s Peanuts & 
dinner at “Betty’s Restaurant” in Chippewa.     
Cost: $128.00 

September 11 - Anne of Green Gables 
at the Avon Theatre, Stratford Festival    
Includes: lunch at “Anna Mae’s Restau-
rant & Bakery” followed by the 2:00p.m. 
performance, orchestra level seating 
at the Avon Theatre.  Cost: $223.00 

Overnight Tours
Contact the office for complete itineraries

of Bradford, Ontarioof Bradford, Ontario

3479 County Road 88, Bradford, ON L3Z 3K3
TICO Reg. 04023420 • www.hamiltontoursltd.com

1-905-775-9006 or 1-800-584-4941

Departure Points include:  Barrie, 
Bradford, Orillia, Alliston, Stayner & 
Wasaga Beach upon request

Call for a copy of our 2025 Tour Catalogue

New Seniors Active Living Centre 
announced for Beeton by MPP
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

A new Seniors Active Living Centre in 
New Tecumseth will be located in Beeton.

MPP for Simcoe-Grey, Brian Saunderson 
made the announcement at a special cer-
emony at the New Tecumseth administration 
building when a fl ag was raised to recog-
nize Seniors Month by Community & Home 
Assistance to Seniors (CHATS).

Joining MPP Saunderson at the event was 
Scarborough North MPP Raymond Cho, 
Minister of Seniors and Accessibility.

This is one of 100 new Seniors Active 
Living Centre (SALC) programs opening 
across the province this year to help improve 
seniors’ quality of life and build community 
engagement.

“The new CHATS’ Seniors Active Liv-
ing Centre, in partnership with the town of 
New Tecumseth, will be a great addition 
to the community,” MPP Saunderson said. 
“Keeping active and interacting with others 
is vital to a healthy life, especially as we age. 
This program will bring seniors together and 

introduce them to new activities that promote 
wellness and fi tness, with the goal of main-
taining their independence and improving 
their quality of life.”

Senior Active Living Centres help keep 
seniors fi t, active, healthy, and socially con-
nected in their communities and close to their 
homes.

“Through the Seniors Active Living Cen-
tre program, we are helping protect the well-
being of seniors by providing opportuni-
ties to reduce social isolation, keep active, 
improve mental health and ensure that older 
adults remain connected to their communi-
ties,” said Minister Cho. “CHATS’ dedica-
tion to promoting community identity and 
supporting seniors is commendable, and we 
are honoured to contribute to their continued 
success.”

SALC programs offer seniors and older 
adults learning opportunities such as fi nan-
cial management and elder abuse prevention 
and a variety of recreational and social activ-
ities including fi tness, healthy lifestyle and 
wellness classes that are important supports 
in communities.

BEETON SENIOR CENTRE COMING – With June being Seniors Month, CHATS, along with 
local dignitaries held a special fl ag-raising at the New Tecumseth Administration Centre on Mon-
day, June 9, to recognize the signifi cance of seniors in the community. Simcoe—Grey MPP Brian 
Saunderson also announced a new Seniors’ Active Living Centre will be in Beeton. From left, MPP 
Brian Saunderson, New Tecumseth Deputy Mayor, Stephanie MacLellan, Scarborough North 
MPP Raymond Cho (Minister of Seniors and Accessibility), New Tecumseth Mayor Richard Nor-
cross, CHATS CEO Christina Bisanz, New Tecumseth Councillor Alan Masters, and CHATS Vice 
President of Philanthropy and Communications Kelly Broome, raise the fl ag to honour Seniors’ 
Month.                           BRIAN LOCKHART PHOTO



United Church of Canada celebrates 100 years since historic union
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The United Church of Canada is celebrat-
ing 100 years as a church in 2025.

The church was founded in 1925 with a 
membership of around 600,000, when the 
Methodist Church Canada, the Congrega-
tional Union of Canada, and 70 per cent of 
the Presbyterian Church in Canada entered 
into a union.

Over the years, various other congregations 
have joined the union to make the United 
Church the largest Protestant denomination 
in Canada with 2,451 congregations.

Each of the founding churches had a long 
history in Canada prior to 1925.

The idea of a church union began early in 
the 20th century when the main Protestant 
denominations in Canada were Presbyterian, 
Methodist, and Congregational churches. 
Many small towns and villages across the 
county had all three churches with the town’s 

population divided among them.
It was diffi cult to fi nd clergy to serve all 

these churches. At times, a minister would 
serve his congregation but would also per-
form pastoral care of the other congregations 
that lacked a minister.

In the prairie provinces, a movement to 
unite all three major Protestant denomina-
tions began, resulting in the Association of 
Local Union Churches.

This began a slow process of talks that 
formed the basis of a larger union.

The United Church of Canada was inaugu-
rated at a large worship service at Toronto’s 
Mutual Street Arena on June 10, 1925.

St. John’s United Church in Alliston held a 
special joint service with Holy Communion 
on Sunday, June 8, to celebrate the 100th 
anniversary.

Ministers and congregations from St. 
John’s, Trinity Centennial United Church in 
Rosemont, and Tottenham United Church, 
attended. 

CENTURY OF THE CHURCH – The United Church of Canada is celebrating 100 years in 2025. 
The United Church was created in 1925 with the amalgamation of three main Protestant denomi-
nations. St. John’s United Church in Alliston held a joint service and Holy Communion to celebrate 
the anniversary on Sunday, June 8. From left: Rev. Dyanne Marlok (Minister at Tottenham United 
Church), Rev. Stacey Mortson (Minister at Trinity Centennial United Church in Rosemont), and 
Rev. Sungmin Jung (Minister at St. John’s United Church in Alliston) lead the special service and 
communion.                                                CONTRIBUTED PHOTO
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Arts
Local Events&

ANNUAL
BREAKFAST

8am -
11am

Jun
21st

Hockley Historic Community Hall
994174 Mono-Adjala Townline

ADULTS - $12
KIDS (4- 10) = $8

KIDS (3 & UNDER) = FREE
CASH ONLY.
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Hockley Village
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Includes a Silent Auction, 50/50 Draw, Art Sale, Small Outdoor Market and
Garage Sales throughout the Village!
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Hot Summer Sounds
at RSMA Recital
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(905) 539-0309 Hospall.cominfo@hospall.com

In-Home Personal Support
Assistance with daily tasks, including light housekeeping, errands, & transportation.

Personal Care & Hygiene
support with personal care needs such as dressing, oral hygiene, showering, etc.

Home- Based Palliative Care
Ensure safe and compassionate end-of-life care in the comfort of home.

In-Home Nurse Support
Expert medical care, including UTI management, blood draws, vaccinations, and
other regulated procedures.

Unmatched client
satisfaction: Proudly
maintaining a perfect 5-
Star rating on Google.

A decade of expertise: Over
10 years of experience
delivering compassionate &
professional care.

Accredited Excellence:
Certified to the highest
standards of care, ensuring
trusted & quality service.

Your Care Journey, Your Way

A decade of exper
10 years of experie

PHOTOS 
BY TARA 

GILESGILES

Edie, Jaidyn and 
Hannah all study 

with teacher Alyssa
Evan studies piano 

with
teacher Madelinn

Charlotte studies
piano with

teacher Alyssa

Elise studies
singing with
teacher Nick

Aubrey studies
guitar with

teacher Dustin

Aubrey studies
piano with

teacher Sarah

Harris on guitar, with 
accompaniment by 
John, Aislynn and 

Sarah

Students of Alliston’s Rising Star Music Academy showed 
o�  their talents at the school’s Spring recital on Saturday 
at the Alliston Christian Reformed Church. Over 70 
students participated, and the audience enjoyed a 
wonderful day of music, with everything from classical 
piano to mini rock bands. The teachers at Rising Star are 
very proud of their young musicians!

Rising Star Music Academy is a family run 
music school, providing a fun, positive, 
creative place for training in vocals, guitar, 
piano, ukulele, drums and more.
They are located at 562 Victoria St. E., Alliston

phone 705-250-STAR (7827)
email RSMAAlliston@gmail.com

www.risingstartmusicacademy.ca
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Simcoe County Museum reopens after renovations with modified access 
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Simcoe County Museum re-opened on 
Monday, June 9, as Phase 1 of its major reno-
vation and expansion project nears comple-
tion.

Some areas of the building will remain 
closed as construction continues, however, as 
of June 9, the public will have access to the 
outdoor area of the Museum grounds daily 
from 10 a.m. to 4:30 p.m., with half-price 
admission.

As progress continues, access to additional 
galleries is expected to be available in July 
when renovations are completed.

The museum has been closed to the pub-
lic for several months in order to accelerate 
construction efforts on the $16.6 million Mat-
thews Innovation and Transportation Gal-
lery expansion. The full closure allowed for 

approximately two per cent in cost savings, 
more efficient progress on the upgrades, and 
greater safety.

The upgrades and renovations include 
significant expansions to exhibit space, the 
integration of a zero-carbon, environmentally 
sustainable design, and the addition of new 
areas for curatorial work and collections stor-
age.

The Matthews Innovation and Transporta-
tion Gallery project is expected to be com-
pleted by summer 2026.

This is the first of three major construction 
phases that will be completed by 2030 in time 
to celebrate the Museum’s 100th anniversary.  

PHASED PROCESS – The Simcoe County 
Museum has reopened to the public. Some of 
the areas in the building will remain closed as 
construction work continues on Phase 1 of ma-
jor renovations.		              FILE PHOTO

County approves $1 million for Stevenson, receives immigration funding, update on recycling 
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

Simcoe County Council has released a 
summary of actions taken at recent meetings 
to keep the public informed of decisions and 
new developments in the region.

Council approves funding for 
Stevenson Memorial Hospital

In 2024, Stevenson Memorial Hospital 
requested $1 million in capital funding from 
the County under the Hospital Alliance Fund-
ing Policy. Before approving payments, the 
County reviewed each hospital’s ambulance 
offload times to ensure compliance with the 
30-minute target set in the 2014 Memoran-

dum of Understanding.
To support long-term healthcare plan-

ning, the County awarded a contract to Ernst 
& Young LLP to lead a regional review of 
hospital capital needs. This strategic project, 
running through 2025, will assess current 
infrastructure, engage stakeholders, and rec-
ommend a coordinated, sustainable funding 
approach.

The $1 million allocation for Stevenson 
Memorial will be drawn from the Hospital 
Reserve Fund, which will retain a balance of 
over $8.6 million after disbursement.

2025 – 2028 IRCC grant agreement
The County has received a new three-year 

agreement with Immigration, Refugees, and 

Citizenship Canada (IRCC) to support the 
Local Immigration Partnership (LIP) from 
April 2025 to March 2028. The latest fund-
ing application emphasizes employer sup-
port, talent retention, and applied research, 
backed by strong community support.

The new agreement includes annual 
activities such as partnership meetings, anti-
racism initiatives, and the development of 
a multicultural centre. With a total funding 
allocation of over $738,000, the initiative 
aligns with Simcoe County’s strategic goals 
to enhance social and educational opportuni-
ties.

Update on the status of  
recycling services in the County

As a provincial-directed change (outside 
the control of the County and other munici-
palities), starting January 1, 2026, the County 
of Simcoe will stop collecting recycling. A 
new company, Emterra Environmental, will 
take over recycling collections for homes, 
schools, and not-for-profit long-term care 
homes.

People who don’t get curbside pickup now 
won’t be able to use County depots for free 
recycling anymore. The County is waiting to 
hear from the new recycling program about 
where these residents can drop off their recy-
cling for free. 

County staff are also pushing for rule 
changes so more places can be included in 
the recycling program.
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County of Simcoe continues employment survey across the region
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The County of Simcoe is continuing its 
two-year pilot project to conduct an employ-
ment survey.

The project was launched in the spring of 
2024.

The employment survey will gather infor-
mation and capture data about the number of 
businesses and jobs in the County of Simcoe.

Data collected will help the County of 
Simcoe and local municipalities gain a bet-
ter understanding of employment areas, 
establish a baseline of existing businesses, 
identify employment trends, and acquire a 
deeper knowledge of the local economy.

The results of the employment survey 
will offer valuable insights that can sig-
nifi cantly improve local municipalities’ 
decision-making abilities related to future 
employment planning, while infl uencing 

growth strategies and infrastructure invest-
ments.

Findings will help gain a better under-
standing of the County’s economy and sup-
port the achievement of sustainable eco-
nomic growth which will benefi t local com-
munities for years to come.

Data collected will be strictly confi dential. 
Only local municipalities and the County of 
Simcoe will have access to it. Aggregated 
data and analysis will be posted to Simcoe.

ca for the general public to view.
Dedicated County staff will visit busi-

nesses across the region to seek participa-
tion in the survey.

Businesses that operate within the County 
of Simcoe are also encouraged to send 
an email to employsimcoe@simcoe.ca to 
receive a unique survey link for their work-
place.

For full details on the survey, visit 
ww.simcoe.ca/employmentsurvey.

BY JAMES MATTHEWS

Just west of Alliston, the Rosemont Dis-
trict Fire Department has grown in a couple 
of ways.

Fire Chief Mike Blacklaws told Mono 
Town Council when it met on June 10 that 
two new fi refi ghters joined the ranks and 
have completed training since January 2024. 
The department also put a new pumper truck 

on the road at that time.
The department services some communi-

ties in Dufferin and Simcoe counties.
A Community Emergency Preparedness 

Grant was put toward readying the depart-
ment to tackle any wildfi re, should they occur.

“We see that as a current (challenge) and 
(one that) can only get worse (with the) type 
of exposure that we’re going to have in this 
area,” Blacklaws said.

The biggest purchase to increase wildfi re 
readiness was a drone that will be used for 
high-level observations of fi re scenes, he 
said.

“It’s also equipped with thermal imaging so 
it can be used for search and rescue at night 
or at any time, really,” Blacklaws said. “With 
zoom lenses and everything, we can sort of 
pick up objects at a distance.”

To that end, there are three fi refi ghters who 

have been trained to pilot the drone. The chief 
said others will be trained as well.

“This drone is of a size that you have to 
be certifi ed to an advanced level to fl y it,” 
Blacklaws said.

Public education continues to be a major 
initiative, he said. A component of that is the 
distribution of an annual fi re safety calendar.

Continued on Page 14

Rosemont � re� ghters gear up for wild� re season after receiving Emergeny Preparedness Grant
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Tottenham Railers announce coaching sta�  for 2025/26 season
BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Tottenham Railers have announced 
their coaching staff for the upcoming season.

The Club has secured the services of head 
coach Anthony Pullicino for a second year.

Coach ‘Chino’ guided the team to the South 
Conference fi nal last season before they suc-
cumbed to a dominant North York Renegades. 

Chino’s passion for developing players 
comes from his experience in playing in the 
GOJHL, NOJHL, and FPHL, playing in Swe-
den, and with Sault College.

Assisting Anthony on the bench will be for-
mer head coach Vito Scaringi. Scaringi was 

the fi rst head coach of the Railers and has 
agreed to come back as the defensive coach. 
He spent last season as an assistant with the 
Sioux Lookout Bombers in the SIJHL and 
brings a standout playing career including fi ve 
seasons in the GOJHL and pro stints in Swe-
den, Finland, and the FPHL.

General manager Michael Prock will be 
combining his duties with those of assistant 
coach.

Michael’s background is in the GMHL with 
the old Thunder organization and he has also 
played as a pro in Finland. He has also stepped 
in when needed as a temporary head coach for 
the team when necessary.

Also returning to the bench as an assistant 

coach is player favourite, Ed Edskes.
‘Opa,’ as he is known among the players, 

brings a positive presence and is a superb 
mentor to the boys, especially the younger 
ones who fi nd themselves a long way from 
home for the fi rst time.

The players need a great trainer to keep them 
in top shape. Jessie Capua, who is returning 
for a second year, is a dedicated Registered 
Massage Therapist (RMT) and keeps the team 
in top form during a long and gruelling sea-
son. It doesn’t matter if the guys need a mas-
sage or just some taping, she is there week in 
and week out to keep them going.

Outside of the arena, the Railers have 
announced their fi rst annual Slo-Pitch Tour-

nament to be held at Beeton Community Park 
on July 12.

The cost is $400 to register a team. Regis-
tration can be done through the PlaySloPitch 
app. The tournament is sanctioned by the 
SPN.

The Railers’ player roster is building 
and players for this coming season will be 
announced in the next few weeks.

The organization is also looking for volun-
teers to help with the upcoming season along-
side some paid positions. 

If interested, you can contact Beth Prock at 
beth@railershockey.com, or game day man-
ager Andy Wilson at andy@railershockey.
com. 

TURNING ON THE JETS – The TNT 
Thunder U11 AA team takes on the Bar-
rie Baycats on the diamond at Coven-
try Park in Tottenham on Tuesday, June 
10. A Thunder base runner turns on the 
speed to make it safely to fi rst base. TNT 
Minor Baseball has several divisions on 
the diamonds this year and they will be 
playing all summer long. The Thunder 
took a 10-1 loss in this game.

BRIAN LOCKHART PHOTO

Are you part of a sports team? 
Are you an indivdual athlete?

Do you have an upcoming event or a recent accomplishment?
Share the details with us!

Email us at newtectimeseditorial@gmail.com
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DRAW   TICKET PRIZE / SPONSOR WINNER

1  320  $750 Donated by Brisco Furniture and Appliances  Jennifer & Angelo Varvaro
2  403  $500 Donated by Milligan Energy Ltd.  Joanne Stephenson
3  570  $300 Donated by Parsons ADL / KEGO Riley Alexander
4  129  $300 Donated by Rod Abrams Funeral Home  Gord & Deb Muirhead
5  646  $250 Donated by Smith & Associates  Billy & Rhoda Longland
6  76  $300 Donated by Tottenahm Paint & Paper  Kyle McAdie
7  524  $300 Donated by KDell Electric  Daryl & Deb Barber
8  390  $300 Donated by Tottenham Garage  John Ritchie
9  204  $300 Donated by Tottenham Feed Service  Margaret Murray
10  496  $300 Donated by Seasons Floral Studio  Dave Fleming
50  334  $300 Donated by John’s Firewood & Country Signs  Edith George
100  702  Linx by Lori (GC), Pharmasave (Total Value $300)  Pamela David
150  645  $300 Donated by 360° Medical Inc. & Jessica Maier - Main Street Realty Inc. Kevin McAdie
200  450  $300 Donated by James Morning & Sons  John Nolet
250  1012  $300 Donated by CDM Jevons  Glenn & Casey Blakely
300  88  $300 Donated by Salon21 Hair & Esthetics and Mr. C’s Freeze Dried Treats Milton & Betty Bradley
350  505  $300 Donated by Walk In Footcare & Wellness AND Elite Window Cleaners Ted & Wendy O’Leary
400  1111  $300 Donated by Mill Street Family Dental  Blake Stocco
450  85  $300 Donated by Tottenham Village Dentistry  Kristin Harrison
500  101  $300 Donated by Natural Innovations Landscape  John & Rita Miller
550  352  Dr. Matthew Lim - Affordable Optical, One Set of Designer Sunglasses and $100  Aron & LaDawn Cristan
599  917  $750 Donated by HONEYFIELD COMMUNITIES  Debbie & Brian Donn
600  714  Weber BBQ co-funded with Tottenham Home Hardware  (Value $1582)  Paul O’Neill
650  378  GreenLeaf Mechanical HVAC Ecobee Pro Thermostat w/WiFi Smart Controls (Installation included)  Susan Sayewell
700  955  $300 Donated by Flex-N-Gate  Merv McDowell
750  794  Nottawasaga Resort - Ridge Golf Course Foursome w/Cart (Value $350)  Connor Gilmore
800  177  $300 Donated by Milligan Heating & Cooling and CPK Accounting  Raghav Patel
850 670  $300 Donated by Well Health Pharmacy and Kawigga Pet Products (GC)  Megan Clarkson & Tim Hill
900 552  Harding Drafting and Design Inc. and  Fire & Ice Goldsmithing (gift) Value $400 Simon Smith
1000 78  $1000 Donated by HONEYFIELD COMMUNITIES  Matt Foerster
1050 36  $500 Donated by Canadian Industrial Cycles  Don Crawley
1100 512  $500 (GCs) Donated by Tottenham Foodland  Dave & Colleen Moore
1150 764  $500 Donated by Meadowood Tree Service   Ken Parps
1190 148  $500 Donated by The Fireplace Stop  Kirsten Barton
1191 583 $500 Donated by Zanelli Engineering  Niki Grbic Duncan
1192 337  $500 Donated by McGoey Brothers Insurance  Ashley & Rod Dickson
1193 263  “Taste of Town” ($700 GCs), A Taste of Freedom ($300), Cedar Kitchen ($150), McDonald’s ($100), Bar Burrito ($100), FEEBs Pub & Grill ($50) Mike Toutant
1194 48  $750 Donated by Western Financial Group - Schomberg  Stu Tyler
1195 781  $750 Donated by Tor Contracting Inc.  Juliana Miranda
1196 501  $750 Donated by Feehely Gastaldi Barristers and Solicitors Grant & Karen Douglas
1197 273  $750 Donated by Albion Hills CSN Collision  Andrea Gilbert
1198 344  $1000 Donated by Orangeville Honda  Jason & Susan Dow
1199 798  Generator (A-Power 3450W Running/4300 Peak Dual Fuel Inverter) Donated by Tanner Self Storage Value ($1170)  Sandra Sosnowski
1200  997  $20,000 Funded by C.R.I.C.  ORANGEVILLE HONDA

On Saturday, May 3rd, 2025, the Tottenham Community Recreation and Improvement Committee
(Tottenham C.R.I.C.) hosted its 47th Annual Draw, Dinner, and Dance at the Tottenham Community 

and Fitness Centre. With music brought to attendees by DJ SamO and the band Your New Neighbors, 
C.R.I.C. gave away over $41,000 in prizes. The Tottenham C.R.I.C. committee would like to congratulate 
all winners of this year’s draw, along with the grand prize winner Orangeville Honda, who won $20,000 

funded by C.R.I.C.

CRIC would like to thank all of our volunteers! 
Your help is very much appreciated!!

Community Volunteers • Student Volunteers from St. Thomas Aquinas High School (STA) • Student Volunteers from
Banting Memorial High School • Western Financial Group Schomberg • Tottenham Home Hardware • Seasons Floral Studio Schomberg 

• Town of New Tecumseth • Tottenham Scouts • Tottenham Ladies Lob-ball • Tottenham Firefighters

BY BRIAN LOCKHART
LOCAL JOURNALISM INITIATIVE REPORTER

The Nottawasaga Valley Conservation 
Authority (NVCA) and the Building Indus-
try and Land Development Association 
(BILD) have launched a new working group 
to strengthen collaboration between the con-
servation authority and the development 
industry, with a shared focus on supporting 
Ontario’s home-building targets and local 
economic development in a safe, sustainable 
manner.

In the development review process, 
NVCA’s focus is on ensuring that develop-
ment moves forward in a safe manner and 
avoids the loss of life and damage to property 
due to flooding, erosion, and other natural 
hazards.

The initiative reflects NVCA’s ongoing 
work to ensure modern, timely, and coordi-
nated review processes. The new working 
group will focus on improving service time-
lines, clarifying technical expectations, and 

ensuring a consistent and efficient approach 
to development applications.

“BILD appreciates NVCA’s leadership 
in establishing this new forum,” said Paula 
Tenuta, Senior Vice President of Policy and 
Advocacy of BILD. “We are encouraged by 
the NVCA’s commitment to work directly 
with our industry to help get more housing 
and employment lands built, faster and more 
predictably. We all have a role to play in 
reaching Ontario’s housing goals while pro-
tecting our natural environment. This partner-
ship is a strong step in that direction.”

The NVCA–BILD Working Group will 

meet regularly, bringing together NVCA 
staff, BILD members, and municipal lead-
ers to proactively identify and resolve issues, 
modernize internal systems, and ensure that 
review processes keep pace with the growth 
pressures facing communities across the 
watershed.

“This is about getting things done in a posi-
tive way,” said Councillor Jonathan Scott, 
Chair of NVCA’s Board. “We’re focused on 
working constructively with the development 
industry to meet the challenges before us. 
That means improving timelines, reducing 
red tape, and being clear and consistent in our 

technical reviews, all while ensuring we pro-
tect people, property, and the planet.”

The working group aligns with broader 
efforts to modernize NVCA operations and 
reflects a growing culture of outcome-focused 
service delivery.

“This partnership reinforces our commit-
ment to working alongside industry, munici-
palities, and stakeholders to help communi-
ties grow responsibly,” said Jennifer Vincent, 
Chief Administrative Officer of the NVCA. 
“We know that home building and economic 
development depend on timely approvals. 
Our goal is to help projects move forward 
efficiently and without compromising public 
safety.”

The initiative supports the province’s 
broader housing and economic priorities 
while demonstrating how conservation 
authorities and the development sector can 
work together in good faith to get things done.

“Ontarians want housing, jobs and livable 
communities — and they want systems that 
work,” said Scott. “This is

NVCA and BILD establish working group in support of Ontario’s housing goals
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““When paired with comprehensive hearing 
care, today’s advanced hearing aids are 
typically small and discreet, while being 
able to improve auditory experiences and 
restore meaningful connections.

Based on 45,600+ customer reviews in Canada1

Keep being you Love your ears

*A comprehensive hearing assessment is provided to adults ages 19 and older at no cost. The results of this assessment will 
be communicated verbally to you. Depending on the province you’re located in, an administrative fee may apply if a copy of an 
Audiological Report is requested. Some conditions apply, see clinic for details. Offer not valid in Quebec. Conditions Apply. Ask 
our hearing care professionals for more details. Interest rates starting at 0%. Deposit may be required. Borrower must be age of 
majority and have a Canadian bank account. Financing is available  on select core-brand hearing aids and at select HearingLife 
locations. [1]Source: World report on hearing. Geneva: World Health Organization; 2021. License: CC

Learn more with a FREE consultation.*

Your hearing needs are unique. 
Find the right fit for you!

Learn more from a hearing professional near you.

Proudly providing hearing healthcare services to the 
community for over 10 years!

30-Day FREE Trial

Mention code: NSP-TRLF-TCH

Book online HearingLife.ca/Try

Competitive interest 
rates starting at 0%

No credit checks

No hidden fees

When you’re ready, we also provide support 
with government grant and financing.

Katie Koebel, Audiologist, 
M.Cl.Sc., Reg. CASLPO

““

restore meaningful connections.

“

restore meaningful connections.

“

30-Day FREE Trial

We accept Green Shield Canada and a variety of private 
insurances, to make it easy for you to get the latest and 

customizable hearing solutions.

VAC Health 
Identification 

Cards Accepted

Alliston 180 Parsons Road, Unit 24
1-888-521-9379

Get ready for summer by ensuring your 
child’s immunizations are up to date

As families gear up for a fun and active 
summer, the Simcoe Muskoka District Health 
Unit (SMDHU) is reminding parents to make 
sure their children’s immunizations are up to 
date. Keeping up with routine immunizations 
is one of the best ways to help protect kids’ 
health and ensure they’re ready for activities 
like camps, sports and family travel.

In June, students born in 2016 and 2017 
(Grades 2 and 3) from across Simcoe Mus-
koka, that were missing required immuniza-
tions were sent home with letters from their 
schools. Parents who received one of these 
letters are encouraged to act soon to help keep 
their children healthy and protected.

“Summer is a great time to book a checkup 
with your child’s health care provider and 
catch up on any missed vaccines,” says Dr. 
Colin Lee, associate medical offi cer of health 
at SMDHU. “They can help you fi nd out if 
your child is on track with well-child check-
ups and routine immunizations”.

Families who do not have a healthcare 
provider can book an immunization appoint-
ment at one of the health unit offi ces in Bar-
rie, Collingwood, Cookstown, Gravenhurst, 
Huntsville, Midland or Orillia.

“With summer camps and group activities 
just around the corner, keeping children pro-
tected against preventable diseases is more 
important than ever,” said Dr. Lee. “Camps 
provide great experiences, but they also mean 
kids are in close contact with other kids, which 
can increase the risk of spreading illness. Vac-
cines are a safe and effective way to prevent 
serious diseases like whooping cough, menin-
gococcal meningitis and measles.”

Parents can also check their child’s immu-
nization record online at smdhu.org. Please 
note that vaccines provided by healthcare 
professionals outside the health unit may not 
appear on the vaccination record as they are 
not usually reported by healthcare providers.  
To ensure your child’s record is accurate and 
up to date, don’t forget to submit any missing 
information. This can easily be done online at 
smdhu.org or by calling the health unit at 705-
721-7520 ext. 8827.

To help manage your family’s immuniza-
tion records, consider using CANImmunize 
— a free mobile app that serves as a digital 
version of the traditional yellow card. It’s a 
convenient way to keep everything organized 
and accessible. The app offers an extra time-
saving feature: you can share your records 
directly with the Simcoe Muskoka District 
Health Unit.

For more information about routine immu-
nizations or to book an appointment at a 
health unit clinic, visit smdhu.org or contact 
the immunization team at 705-721-7520 ext. 
8827 (toll-free 1-877-721-7520).

Continued from Page 11 

Rosemont � re� ghters gear up for wild� re season 
after receiving Emergency Preparedness Grant

“That’s our primary focus, getting the 
fi re safety message out to the commu-
nity,” he said. “We also hold open houses 
throughout the year and that’s another way 
of reaching out.”

Nineteen per cent of their calls in 2024 
were for motor vehicle accidents, 43 per 
cent were medical responses, 26 per cent of 
the calls were actual fi res, and 13 per cent 
were categorized as other.

These could include but are not limited to 
carbon monoxide investigations, burn com-
plaints, public hazards like downed power 
lines, hazardous material incidents, search 
and rescue, and mutual aid calls where we 
are requested to provide stand-by coverage 
in a neighbouring fi re department’s cover-
age area but not respond to the emergency 
scene itself, according to a report to coun-
cil.

“This category also includes assisting 
other agencies as required such as police 
should the incident not be covered in one 
of the above categories,” the report said.

Mono Deputy Mayor Fred Nix said fi re-
fi ghting governance is top of mind in Duf-
ferin County. Adjala-Tosorontio Township 
considered breaking from the Rosemont 
fi re board. The Rosemont department 
would still be serving those homes near the 
town line, even if the township broke away.

“Would you be doing it on the basis of 
mutual aid, in which case there would be 
no revenue for that service?” Nix said. “Or 
would you be charging Adjala-Tos for the 
calls?”

If Adjala-Tosorontio took over that part 
of the geography, Rosemont would only be 

called for mutual aid, Blacklaws said.
“And there is no fee for mutual aid,” he 

said.
“So they can leave the fi re board and still 

get your trucks to come for mutual aid, but 
they wouldn’t pay a cent,” Nix said. “That 
concerns me.”

“Yes,” Blacklaws said.
“I know it’s died down now, but it does 

concern me,” Nix said.
Mike Dunmore, the town’s CAO, said the 

911 emergency call service would identify 
the township by address in the event of a 
call and reach out to the appropriate depart-
ment.

Councillor Ralph Manktelow said he 
believes the frequency of wildfi re inci-
dents will increase in the future. He said 
he’s encouraged the fi re department is con-
cerned about that.

“Because a wildfi re in a forest is a differ-
ent matter,” he said.

“I’ve been trying to raise the alarm now 
for years about fi re protection in the pro-
vincial lands within the Town of Mono,” 
Mayor John Creelman said. “In particular, 
what is the fi re plan for, say, Mono Cliffs 
Park or the Hockley Reserve.”

Whenever he put such questions to 
provincial offi cials, Creelman said the 
response would be to put it in the hands of 
local fi re departments.

“Parts of Mono Cliffs would be com-
pletely inaccessible to virtually everything 
but a water bomber,” he said.

Blacklaws said teams from the Ministry 
of Natural Resources are available to local 
fi re departments.
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6048 Highway 9, 
Schomberg

800-843-1732

Fireplacestop.com

WE APPRECIATE YOUR BUSINESS... THANK-YOU!

FAMILY OWNED BUSINESS 

ESTABLISHED IN 1987

SALES • SERVICE • INSTALLATION   
    

HUNDREDS OF WOOD AND GAS STOVES AND FIREPLACES                BBQS, A/C UNITS, FURNACES, HEAT PUMPS, ELECTRIC FIREPLACES AND MORE!
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TRAFFIC

 Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequa.

ROAD WATCH
Mirum est notare quam littera gothica, 

quam nunc putamus parum claram, an-
teposuerit litterarum formas humanita-
tis per seacula quarta decima et quinta 
decima. Eodem modo typi, qui nunc no-
bis videntur parum clari, fiant sollemnes 

in futurum. Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit, sed diam non-
ummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat. 

ALCOHOL & DRIVING
Duis autem vel eum iriure dolor in hen-

drerit in vulputate velit esse molestie con-
sequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan et iusto 
odio dignissim qui blandit praesent lup-
tatum zzril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum soluta nobis elei-
fend option congue nihil imperdiet doming 
id quod mazim placerat facer possim as-
sum ypi non habent claritatem insitam; est 
usus legenti.

THEFT
Fiant sollemnes in futurum. Lorem ip-

sum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tinc-
idunt ut laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim veniam, 
quis nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse moles-
tie

CRIMINAL CHARGES
Consequat, vel illum dolore eu feugiat 

nulla facilisis at vero eros et accumsan et 
iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum soluta nobis elei-
fend option congue nihil imperdiet doming 
id quod mazim placerat facer possim.

DOMESTIC DISPUTES
Qui facit eorum claritatem. Investiga-

tiones demonstraverunt lectores legere me 
lius quod ii legunt saepius. Claritas est 
etiam processus dynamicus, qui sequitur 
mutationem consuetudium lectorum. Mi-
rum est notare quam littera gothica, quam 
nunc putamus parum claram, anteposuerit 

 Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 
aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 
ex ea commodo consequat. Duis autem vel 
eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequat, vel illum do-
lore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blan-
dit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi. 

SUBHEAD
Mirum est notare quam littera gothica, 

quam nunc putamus parum claram, ante-
posuerit litterarum formas humanitatis per 
seacula quarta decima et quinta decima. 
Eodem modo typi, qui nunc nobis videntur 
parum clari, fiant sollemnes in futurum. 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh 
euismod tincidunt ut laoreet dolore magna 

aliquam erat volutpat. Ut wisi enim ad 
minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip 

Road Watch plays role  
in keeping roads safe

NEW TECUMSETH TIMES

OPP REPORT
1-888-310-1122

BASEBAR

Lorem ipsum dolor sit amet, con-
sect etuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat 
volutpat. Ut wisi enim ad minim ve-
niam, quis nostrud exerci tation ul-
lamcorper suscipit lobortis nisl ut 
aliquip ex ea commodo consequat. 
Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse mo-
lestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril 
delenit augue duis dolore te feugait 
nulla facilisi. 

Nam liber tempor cum soluta no-
bis eleifend option congue nihil im-

Rollover
injures

Tottenham

New poll on fatigued and drowsy
driving reveals serious problem

EARLUG EARLUG

St. John Ambulance
announces new branch manager

Lorem ipsum dolor sit amet, 
consect etuer adipiscing elit, 
sed diam nonummy nibh 
euismod tincidunt ut laoreet 
dolore magna aliquam erat 
volutpat. Ut wisi enim ad 
minim veniam, quis nostrud 
exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex 
ea commodo consequat. Duis 
autem vel eum iriure dolor in 
hendrerit in vulputate velit 

esse molestie consequat, vel 
illum dolore eu feugiat nulla 
facilisis at vero eros et accum-
san et iusto odio dignissim qui 
blandit praesent luptatum zz-
ril delenit augue duis dolore te 
feugait nulla facilisi. 

Nam liber tempor cum 
soluta nobis eleifend option 
congue nihil imperdiet dom-
ing id quod mazim placerat 
facer possim assum. Typi non 

Morris Samson
St. John Ambulance
New Branch Manger

6048 Highway 9, 
Schomberg

800-843-1732
Family Owned Business

Established In 1987

COME IN TODAY FOR A GREAT DEAL! Inserts • Linear • Traditional
Free Standing • All Styles

HIGHEST QUALITY, RELIABLE BRANDS

Gracie is approximately 7 years old and 
has all the volunteers wrapped around her 
paw. Not only does she have the best facial 
expressions, but she loves to dance circles 
and get pets. Gracie was timid for a long 
time but has really flourished!
She is spayed, microchipped, vaccinated, 
flea treated and dewormed.
Adoption fee is $275. 

Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. 

FERAL CAT RESCUE INC.
519-278-0707 

Check our facebook page to see the other kitties looking for their forever Check our facebook page to see the other kitties looking for their forever 
home. Donations always needed to help care for the cats as we are not home. Donations always needed to help care for the cats as we are not 
funded at all, and rely on donations and fundraisers. If you would like to funded at all, and rely on donations and fundraisers. If you would like to 
volunteer as well we are always appreciative. volunteer as well we are always appreciative. 

Gracie

adopt
a cat

128 Main Street East
(within Caravaggio IDA store)

Shelburne • 519-925-1215

LIFE IS WONDERFUL! Don’t miss a word of it.

CHECK YOUR HEARING
Take this quick quiz and check your ability to hear properly.
1. Do people seem to mumble or talk softer than they used to?
2.  When in a crowd or in a busy restaurant, is it hard for you to 

follow the discussion?
3. Do you feel tired or irritable after a long conversation?
4.  Do you feel the need to turn up the volume on your TV or 

radio such that it is too loud for others?
5. Do you often need to ask others to repeat themselves?
6. Has someone close to you pointed out you may have a hearing problem?
7. Do you fi nd it di�  cult to pinpoint where a noise comes from?

 Yes     No
 Yes     No

 Yes     No
 Yes     No

 Yes     No
 Yes     No
 Yes     No

How did you do?
If you answered “yes” to any of these questions, you may be experiencing some hearing loss.

RISK-FREE 90 DAY  |  In-Home Trial

Your free hearing checkup will include:
•FREE Hearing Screening
•FREE Hearing Consultation

Payment
Plans
Available

Cases of steak, chicken, a meat grinder stolen from store located in New Tecumseth
Nottawasaga Ontario Provincial Police 

(OPP) offi cers are investigating a break and 
enter of a business in Alliston.

Offi cers were dispatched to a report of a 
break and enter at a store located at 33 Paris 
Street, New Tecumseth on May 30, shortly 
before 3 p.m. Upon arrival, offi cers observed 
no signs of forced entry, and the suspects fl ed 

the scene prior to police arrival.
The preliminary investigation revealed that 

between May 29 at 5 p.m. and May 30, at 2:15 
p.m., the suspects made entry through the rear 
of the store and stole several items. 

The stolen items include cases of steak, 
cases of chicken, an Epson printer ET 3830, 
one HP laptop, one Dell computer monitor, 

one food seal vacuum, a meat grinder, two 
food weight scales, a meat slicer, and kitchen 
knives.

At this time the investigation is ongoing, 
Police are encouraging residents to review 
their camera footage or dash cam for any sus-
picious activity that may be helpful in this 
investigation between May 29 at 5 p.m., and 

May 30 at 2:15 p.m.
If you have any information in relation to this 

incident, please contact the Nottawasaga OPP 
at 1-888-310-1122 (Reference #E250688558).

You can also provide information anony-
mously by contacting Crime Stoppers at 
1-800-222-TIPS (8477) or www.crimestop-
perssdm.com. 

Police request help identifying suspects in distraction theft investigation
Nottawasaga Ontario Provincial Police 

(OPP) offi cers responded to a report of a dis-
traction theft at the Zehrs grocery store in Allis-
ton, on June 1, shortly after 12 p.m., members 
of the

Police received information about an inci-
dent involving two male suspects who alleg-
edly stole a wallet from a senior victim while 
he was shopping inside the store. The wallet 
contained personal identifi cation and fi nancial 
items.

The suspects are described as follows:
• Suspect 1: Wearing a black baseball cap, 

surgical mask, grey sweater, white T-shirt, 

black pants, and black shoes with a white base.
• Suspect 2: Wearing a Black baseball cap, a 

black puffer jacket, black pants, and black, red 
and white sneakers.

The investigation indicates that this incident 
is part of a broader, ongoing pattern of orga-
nized distraction thefts targeting vulnerable 
individuals across the region. 

“We urge all citizens to remain vigilant in 
public spaces, especially in crowded areas 
where distraction thefts are more likely to 
occur,” said Nottawasaga OPP in a press 
release. 

“Please keep your personal belongings 

secure and be aware of your surroundings at 
all times. If you witness any suspicious behav-
ior or believe you may have been a victim of a 
pickpocketing incident, do not hesitate to report 
it to contact the Nottawasaga OPP Detachment. 
Your information could help prevent further 
crimes and assist in ongoing investigations.”

The Nottawasaga OPP are seeking public 
assistance to identify the suspects involved 
in this incident. Anyone with information, 
including dash camera or surveillance foot-
age from the area of the Zehrs grocery store 
in Alliston on June 1, between 11:30 a.m. and 
12:15 p.m., is asked to contact the Nottawasaga 

OPP at 1-888-310-1122, reference report num-
ber (E250698576) Information can also be 
provided anonymously to Crime Stoppers at 
1-800-222-TIPS (8477), or online at www.
crimestopperssdm.com.

In addition, the Nottawasaga OPP encour-
age businesses and residents to register their 
security cameras with the CamSafe program 
at www.camsafe.ca. This voluntary registry 
helps police identify potential video footage 
during investigations. Police do not have live 
access to registered cameras, and participants 
retain full control, providing footage only upon 
request.

Police charge Essa man with operation while impaired following tra�  c complaint
Nottawasaga Ontario Provincial Police 

(OPP) offi cers have charged one individual 
with impaired driving following a traffi c 
complaint in Essa.

Nottawasaga OPP offi cers responded to a 
traffi c complaint in the area of Mill Street, in 

the Essa on June 11, shortly after 12:30 p.m. 
The vehicle was described as being oper-

ated in a concerning manner and the driver 
was unable to remain standing when enter-
ing into a business. Offi cers located the 
vehicle and met with the driver. During the 

interaction, grounds were formed that the 
driver’s ability to operate a motor vehicle 
was impaired, leading to the driver’s arrest.  

As a result of the investigation, Kevin 
Whitehouse, 31, of Essa, was charged with 
operation while impaired - alcohol and 

drugs.
The accused is scheduled to attend the 

Ontario Court of Justice in Bradford on July 
10, 2025, to answer to the charge.

The operation while impaired charge has 
not been proven in court.
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505  GENERAL HELP WANTED

505  GENERAL HELP WANTED

Come join a dynamic, fast paced, growing entrepreneurial
company looking for driven, enthusiastic sales representatives.
A rewarding, lucrative opportunity for the right candidate.

Zach Shoub
416-803-9940
zach@lpcmedia.ca

• Works Well with Deadlines and Budgets
• Organized with an Intermediate Knowledge
   of Microsoft Excel

COMPENSATION:
Base + Commission

601 ARTICLES WANTED

!!! WANTED !!!
WE PAY FOR GOLF BALLS

Pay $0.15 to $0.40 per ball
Year Round! Pick-up available!

416-889-9365. Peter
NO MIN QTY OR NO MAX!!

Classifi eds
Phone 905-857-6626 or 1-888-557-6626

or email admin@caledoncitizen.com

Grass fed/finished Angus 
freezer beef for sale. Sides, 

quarters and bundles.

 Valleybrook Farm
905-460-4662, 

blackcow@sympatico.ca

PLEASE RECYCLE 
THIS NEWSPAPER!

WE PAY CASH for 
scrap vehicles - any 
size. We also buy 
construction and farm 
equipment. Open 7 
days a week. Call 
905-859-0817 (Peter)

406 VEHICLES WANTED

ABATE RABBIT PACKERS meat processing facil-
ity from Arthur immediately requires 16 Wholesale 
and Retail Butchers with a minimum of 2 to 3 years 
of direct hands on experience in meat cutting and 
processing. Duties include cutting and sectioning of 
meat, skinning and removing blemishes, deboning 
rabbits and chickens, cutting meat into specialized 
cuts and preparing for wholesale and retail sales. 
HS diploma or equivalent required. Positions off ered 
are permanent full time and salary is $16.00/hr for 
42.5 hrs a week, OT after 44 hrs a week. Please ap-
ply in person at 7597 Jones Baseline in Arthur, via 
email at joea@abatepackers.com, via fax at 1-519-
848-2793 or via phone at 1-519-848-2107.

610 FIREWOOD/
TREES

SEASONED
FIREWOOD
647-237-5537

Face Cord $170
Bush Cord $500 

Smaller amounts also available.
We deliver.

1153 Canal Rd,
Bradford, ON L3Z 4E2

QUALITY FIREWOOD
Seasoned Firewood

$425/Bush Cord.
Fresh cut

$350/Bush Cord.
Call 905-729-2303 or

705-440-6450
Truckloads of firewood

logs now available

TOP DOLLARTOP DOLLAR
FOR SCRAPFOR SCRAP
AND USED CARSAND USED CARS

Open 7 days a week
Call Albert: 647-501-5932

We pay from

$300-$20,000
CASH ON THE SPOT Free

Tow!Free
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2 BEDROOM APT 
available August 1st. 
All inclusive. No Pets, 
No smoking – Hock-
ley Village. For more 
information, please 
call: 416-407-4352

406 VEHICLES 
WANTED

214 HOUSE/OFFICE FOR RENT

201 APARTMENTS
FOR RENT

610 FIREWOOD/
TREES

Kevin Scott

McArthur - Bessey
Auctions

McArthur - BesseyMcArthur - BesseyMcArthur - BesseyMcArthur - Bessey
AuctionsAuctionsAuctionsAuctions

Farm, Livestock, Estate, Home & Business
Auctions with experience & consideration

Please contact us at
Kevin 519-942-0264 - Scott 519-843-5083

mcarthurbessey@gmail.com
www.theauctionadvertiser.com/KMcArthur

612 AUCTIONS/FLEA MARKETS

HOUSE FOR RENT
Bungalow, whole house, 3 bdrms/
loft, work & live setup in Oak Ridges.
Ample Parking. Unique flexible home 
space including for office, medical, spa, 
retail etc. Rent $3100/mo + hydro & 
water. foreveryoung235@hotmail.com
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Please Recycle
This Ne� paper

804 SERVICES804 SERVICES

ALL JUNK 
REMOVAL

416-876-2219

BASEMENTS • YARDS  
GARAGES • GENERAL CLEAN-UPS

SMALL MOVES • ODD JOBS
Very Reasonable Rates

Text pictures for a qute to:Call to enquire:
905-832-9655

or, text pictures to:
416-876-2219

808 STORAGE

If Drinking Has Become 
a Problem We Can Help

416-487-5591
Or Call Toll Free in Ontario

1-877-404-5591
ALCOHOLICS ANONYMOUS

www.aatoronto.org

STORAGE
AVAILABLE:

20 yard sea can con-
tainer for storage lo-
cated in Nobleton. 
Safe location. For more 
information, please call 
905-859-0817

909 PERSONALS

708 OBITUARIES

Trusted Tree Maintenance & Removal

• Aerial Pruning
• Canopy Maintenance
• Planting & Fertilizing
• Storm Risk Prevention

• Arborist Reports & Plans
• Tree & Shrub Appraisal
• Urban Tree Removal
• Storm Debris Clean-Up

Fully trained & insured with leading
techniques & equipment

647-400-6998  |  647-338-8733
smgtrees@gmail.com   www.smgtrees.com

Transform your backyard space 
into an outdoor oasis.  

Whether starting from scratch or 
replacing your old deck, we can 

design the perfect space for you, 
including custom drawings that 

bring your vision to life.

Get a free consultation today so 
you’re ready to enjoy your 
outdoor space this spring.

Phone: 437-898-3875
Email: vcexecute@gmail.com

DECKS

Please recycle
this ne� paper
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PRIVATE MORTGAGES
1ST AND 2ND

RESIDENTIAL ONLY
CONTACT FRANK

647 620 1343

612 AUCTIONS/FLEA MARKETS

JUNE 26TH-27TH - GAS & OIL AND VINTAGE TOYS

 
Call, text or email anytime. | 519-288-2228

Lyn@KiddFamilyAuctions.com  | www.KiddFamilyAuctions.com

Interested in becoming a Consignor? Joining our Referral Rewards Program?
Give us a call to get started!!

From tin toys to tin signs, this two-day event is packed with passion and nostalgia! 
Drawn to the bold colours of vintage advertising? How about the charm of classic toys?  
The Gas & Oil & Vintage Toys Auction has something to spark every collector’s interest.

Lots begin closing at 5pm Jun 26th and 27th. 
Come preview this catalog on auction day from 10am-4pm, or call for an appointment on 

another day. Pickup & Preview at our Home Office Base 438280 4th Line, Melancthon.

Features: 1957 Coca-Cola Vendo Coin Op Vending Machine; Shell Gas pump; Wurlitzer Coin 
Op Multi-Selector Phonograph; A large quantity of Branded Beverage Signs and Memorabilia 
from brands such as Coca-Cola, 7up, Schweppes and more; Wall Clock and Neon Light Up 
Advertisings; Supertest Gas Pump Drink Dispenser; Ice Cream Cone & Candy Dispensers; 

Coca-Cola Shopping Cart Bottle Rack; Signed Toronto Maple Leafs Collectibles; Road Signs 
& License Plates; Motor Oil Cans & Oilers; 1970 Benelli Gas Mini Bike; El Burro “Sand N’ Sno” 

Bike; Nishijin Pachinko Machine; Technofix Tin Sport-Trainer Target Game; Tonka Pressed Steel 
Dozer; Vintage Tin Toy Playsets and Vehicles; Diecast Dinky Cars and so much more.

presents

Now expanded to two full days—double the lots, double the fun!

Vereecke: Marino
September 6, 1957- June 12, 2025

Suddenly and unexpectedly in Tottenham, Ontario, Marino went to be with his 
Lord and Saviour on June 12, 2025. He was 67 years old.
Cherished husband of Deborah (née Teller), Marino was a devoted family man 
who loved the Lord Jesus. He was a source of strength and kindness to all 
who knew him. Loving father of Sarah (Grant) Boyer, Rachel (Justin) Vlietstra, 
Michaela (Devin) Straatsma, and Joshua Vereecke (Jason Tavares). Proud 
and much-loved Papa to Rylie, Chelsie, Charlie, Bobby, Mckenna, Oscar 
and Peyton. Adored son of Georgette Vereecke and the late Andre Vereecke. He will be lovingly 
remembered by his sister-in-law Claudia Teller (Gary McQuillan). He leaves behind nieces and 
nephews, dear friends and extended family members in Belgium.
Professionally, Marino served with integrity as a Chartered Accountant for over 40 years, but his 
passion was to serve the Lord as Pastor of Churchill Baptist Church, in Palgrave, for over 33 years. 
He was known for his compassion, humility, unwavering faith and dedication in service.
Although the family mourns, we take great comfort in knowing that by faith, he lives, and we will one 
day see him again. We thank our God for Marino’s example of a godly life lived well.
The family received friends at Rod Abrams Funeral Home, 1666 Tottenham Rd., Tottenham (905-
936-3477), on Monday, June 16, 2025, from 4:00 p.m. to 7:00 p.m. A second visitation took place on 
Tuesday, June 17, 2025, from 10:00 a.m. to 11:00 a.m., immediately followed by a funeral service in 
the Chapel at 11:00 a.m.
A reception followed in the funeral home’s Cliffside Hall. Interment took place afterward at Morningside 
Cemetery, 32 Pine Ave., Palgrave, Ontario. Donations in Marino’s memory may be made to Alliston 
Community Christian School or to Matthews House Hospice. Online condolences or memories may 
be shared with the family at www.RodAbramsFuneralHome.com.

ON LINE
AUCTION SALE FOR WAYNE CUNNINGHAM

THURS. JUNE 26TH AT 6:30 PM
EM #6009 FIFTH LINE ERIN TWP WELLINGTON CTY

Directions  Come north of Hillsburgh on Trafalger Rd #24 to Erin Side Rd #27, turn west approx. 2 miles 
to Fifth Line turn north. First farm on right.

Tractors 2009 Deutz - Fahr M610 Agcotion 4 WD, 50 km, 24 speed power reverser c/w Deutz- Fahr 
Proline FZ45 ldr; 2015 - Case IH Farmall 75C - 4 WD, 12 speed, c/w Case IH L620 ldr; Allis Chalmers 
170 c/w Frey model 8010 W ldr; Two AC WD 45; A.C. W.F.; 3 AC parts tractors Equip. Misc. 2010 
Polaris Sportsman 800 AWD - 1424 km; Smyth 108 HS-9’ snow blower, front or rear mount; John Deere 
MX 8 Bush Hog w/hyd side shift; Smyth S44TB lawn sweep w/Honda engine; Tufline box scraper; HLA 
42” forks, Leroy Somer pto generator; Walnut live edge; Approx. 50 toy tractors, John Deere, M.F., Case, 
Deutz-Allis, plus toys made by Bill Ireland; plus skids of parts, bolts etc.; some house hold & house con-
tents. Farm Sold
Terms Cash or cheque with proper ID. Debit plus e-transfer. M/C and Visa (3%). 10% Buyers Premium 
maxed at $1,500.00 per item. Preview Sunday June 22 from 11 am - 3 pm & Thursday June 26 from  11 
am - 3 pm.Pick Up Saturday June 28th from 10 am - 3 pm
For full list and pictures go to severnauctions.hibid.com (bidding not available till June 11)
Bob Severn Auctioneer      Shelburne 519-925-2091             519-938-0815
severnauctions.wixsite.com/severn    Theauctionadvertiser.com/Rsevern     
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out of errors in advertisements beyond the amount paid for the space actu-
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there shall be no liability for non-insertions of any advertisement beyond the 
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MENTS OVER THE PHONE

Classifi eds
Phone 905-857-6626 or 1-888-557-6626

or email admin@caledoncitizen.com
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PROPANE AND APPLIANCE SALES

866-952-0146

• RESIDENTIAL
• COMMERCIAL
• INDUSTRIAL

INSTALLATIONS   
SERVICE  • DELIVERY

CARLINg PROPANE INC.
Toll Free 1-866-952-0146   www.carlingpropane.ca
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TEMPO ALUMINUM COMPANY LTD.

SIDING  |  SOFFIT  |  FASCIA
EAVESTROUGH

705-770-2290   •   416-889-0807

Your Satisfaction is our Reputation

STONE MASON
Specializing in Chimney Repairs &

Window Sills, Porches, Stairs,
Walkways, Natural & Cultured Stone,

Tuckpointing-Parging
We also do New Home Masonry, Brick & Stone
Call or Text Henry - 705-331-4641
Email - henry_sledz@hotmail.com

STONE MASONSTONE MASON
Specializing in Chimney Repairs &

Semi-Retired ~ 50 Years ExperienceSemi-Retired ~ 50 Years Experience

LeQuelenec
     Landscaping Services

~ EST. 1991 ~

Steve 647-393-7557

• Landscaping Design
• Grass Cutting
• Spring & Fall Cleanup
• Lawn Fertilizing
• Interlocking Stone
• Tree & Shrub Planting
       & Pruning

• Gravel Driveways
       & Repairs
• Lawn Aerating
       & Rolling
• Sodding & Seeding
• Skid Steer Loader
       Service

CARPET CLEANING HOME IMPROVEMENT

ServiceServiceAT YOUR

fullsteamcarpetcare.com • fullsteamcarpet@gmail.com
TF 1-844-755-3047 OR 416-709-3129

LOCALLY OWNED & OPERATED • 20+  YEARS OF SATISFIED CUSTOMERS
CARPET & UPHOLSTERY CLEANING

Three RoomsThree Rooms
Carpet Cleaning SpecialCarpet Cleaning Special

FULL STEAMFULL STEAM

$129 • Pre-Spotting
• Furniture Moving
• Deodorizing
• Colour Brightening

(Max. 150 sq. ft.
per room) + HST WITH COUPON

✃
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SMALL 

BUSINESS

LANDSCAPING/GARDENING

JUNK REMOVAL

AD
If you are 

reading this ad, 
our advertising 

works!

JUNK REMOVAL & DEMOLITION
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SPANO PAVING

COMMERCIAL • INDUSTRIAL • RESIDENTIAL

905-303-5503 • 1-877-303-5503905-303-5503 • 1-877-303-5503

SPRING SPECIALSPRING SPECIAL
Save $200.00

Valid on Jobs over $2500

Specialize in Asphalt Driveways,
Parking Lots & Repairsspanopavingltd.comspanopavingltd.com

HEATING & AIR CONDITIONING

MASONRY

CONCRETE

AD
TO ADVERTISE CALL 1-519-278-1700

If you are reading 
this ad, our 

advertising works!
PAVING

TO ADVERTISE, PLEASE CONTACT VICKI AT 1-519-278-1700 OR VICKI@LPCMEDIA.CA

MORTGAGE
BROKERS

Carol Freeman
Mortgage Broker

519-925-6700 X102 
CELL: 519-938-6518 

FAX: 519-925-6800
cfreeman@dominionlending.ca

WWW.CAROLFREEMAN.CA

519-925-6700
CELL: 519-938-6518

carolfreemanmortgages@gmail.com

www.carolfreeman.ca

DLC AIMI Collective Mortgage Group   
FSRA #13717   Independently Owned and Operated

www.carolfreeman.ca

CELL: 519-938-6518
FAX: 519-925-6800

cfreeman@dominionlending.ca

CAROL FREEMANCAROL FREEMAN
MORTGAGE BROKER

211 Main St. E. Shelburne, ON

NEW TECUMSETH
RECYCLES!

RENOVATIONS

705-440-3336

QUALITY
WORKMANSHIP

AT AN
HONEST
PRICE

www.capstonereno.com
FULLY INSURED - FINANCING AVAILABLE

Kitchens • Bathrooms • Basements
Flooring & Tile •  Additions • Decks
Gazebos • Pergolas • We do it all
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WINDOWS & EXTERIOR CLEANINGWINDOWS & EXTERIOR CLEANING

ServiceServiceAT YOUR

BORA  
TREE SERVICE

CLEAN TREE REMOVAL & MORE 
CALL or TEXT: (416) 820-4050

WILL BEAT ANY QUOTE

Free Estimates

TO ADVERTISE, PLEASE CONTACT VICKI AT 1-519-278-1700 OR VICKI@LPCMEDIA.CA

SUPPORT 
LOCAL 
SMALL 

BUSINESS

TREE SERVICES

AD
If you are  

reading this ad,  
our advertising  

works!

TO ADVERTISE CALL
519-278-1700

NEW
TECUMSETH
RECYCLES!

Barrie Simcoe
TREE SERVICE

Michael Miehm -
Owner/Operator
Free Estimates,

Certifi ed Arborist
Fully Insured

Tree Removal, Trimming,
Hedging, Lot Clearing,

Residential and
Commercial

(705) 321-3507
Friendly & professional serivce

Serving Simcoe County
since 2007

Full Roof Replacement • Repairs
Eavestrough  • Soffi  t/Fascia

Insulation & More!

CALL TO BOOK YOUR 
SERVICE TODAY!

416-522-7486
info@trevorsroofrepairs.com
www.trevorsroofrepairs.com

ROOFING

ROOFING

TREE SERVICES

Tree Removal  •  Trimming  •  Stump Grinding
Land Clearing  •  Storm Damage  •  24 hr Emergency Services

519-938-6996 branchmanagertreecare@gmail.com

RENOVATIONS

647-290-1779     647-281-9992

Carbone 
Home Renovations

Windows & Doors • Drywall / Drywall Repair
Tile, Vinyl & Laminate Flooring • Basements

Full Bathroom Renovations • Fences & Decks 

Continued from Page 4

Brock’s Banter: Caring communities
Reporting on those individuals and groups 

who do so much “good” in our community 
always warms my heart, not only for the ben-
efits our communities reap from such “good”, 
but how much it undercuts the idea that the 
dreaded “I don’t care” is nothing short of a 
juggernaut.

We see it in actions large and small – and, 
in some cases, examples where people 
don’t really think of what they do as “doing 
good”; rather, they’re just living their lives 
as they’ve always done, leaving positivity in 
their wake.

Perhaps the best, and most varied, exam-
ples of this can be found in our schools 
where week-in and week-out students, often 
guided by passionate and dedicated teach-
ers who have their eyes on the big picture, 
find new ways to make a difference in their 

communities, whether they define their 
respective community by their school walls, 
the towns and cities in which they live, or as 
global citizens.

It’s clear when they take on large-scale 
fundraisers for organizations like the Cana-
dian Cancer Society, to pick but one of myr-
iad examples, to give a hand-up to under-
served and remote communities to help 
them be the best they can be, or it can be 
as simple as extending a hand of friendship 
to a peer who might be shy, bullied, othered, 
or simply have more difficulty than others in 
forging a genuine human connection.

Large or small, these grand or simple acts, 
can make a world of difference – immedi-
ately, or even down the road.

Through the 2025 Give Back Awards, a 
scholarship program administered by Magna 

International, to recognize students who 
have made valuable contributions to their 
communities rather than simply academic 
prowess alone, offered myriad examples of 
students making real, tangible differences 
in our communities, collectively dedicat-
ing thousands upon thousands of hours to 
issues, concerns, and initiatives beyond 
themselves.

We’ve also seen students recognized for 
exceptional advocacy work on the interna-
tional stage. Even more have found their 
way into the spotlight, even reluctantly, for 
just being the change they want to see in the 
world.

As the school year winds down over the 
next week for many students, they, in my 
view, deserve a round of applause for what 
they’ve been able to take on above and 

beyond their day-to-day school work. This 
round of applause should also be extended 
to dedicated teachers and other faculty 
members who go above and beyond to pro-
vide or identify opportunities for students to 
make a real difference, even taking time out 
of their already busy days to foster these 
opportunities in house.

For those of you who are on the cusp of 
graduation this week or next, standing at the 
start of a new chapter of untold possibilities, 
you’re closing another chapter with a job well 
done, and you should all be congratulated.

Having interviewed many of you over the 
last four years of your high school careers, 
I know that you will continue to seek out 
opportunities to continue your work, further 
your passions, and exercise the simple act 
of caring wherever you land.  
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37 Young Street, Alliston    705-435-1405
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As Mayor of the Town of New 
Tecumseth, I am proud to recognize and 
celebrate the incredible contributions of 
our local businesses. They are the heart 
of our community — driving our econ-
omy, creating jobs, and enriching the 
daily lives of our residents in countless 
ways.

From family-run shops and innova-
tive startups to long-standing establish-
ments that have served generations, 
our local businesses refl ect the spirit, 
resilience, and creativity that defi nes 
New Tecumseth. They are more than 
just places to shop or dine — they are 
gathering places, community builders, 
and proud supporters of local events, 
charities, and initiatives that bring us 
together.

Supporting local means investing in 

our neighbours, our friends, and our 
future. Every dollar spent in our com-
munity helps strengthen the local econ-
omy and ensures that New Tecumseth 
remains a vibrant and welcoming place 
to live, work, and visit. It’s a simple act 
that has a powerful impact.

The Town remains committed to fos-
tering a business-friendly environment. 
We continue to work closely with entre-
preneurs and business owners to ensure 
they have the tools, resources, and 
support they need to thrive. Whether 
through streamlined services, commu-
nity partnerships, or strategic planning, 
we are focused on sustainable growth 
that benefi ts everyone in our Town — 
now and for generations to come.

I encourage all residents to explore 
the incredible variety of goods and ser-

vices o� ered right here at home. Let’s 
continue to champion our local busi-
nesses — not just during special events 
or holidays, but every single day of the 
year.

Thank you to the New Tecumseth 
Times for highlighting the importance of 
our local business community through 
this special annual section. And thank 
you to all the business owners and 
employees whose hard work and ded-
ication make New Tecumseth such a 
special place.

Together, we are building a stronger, 
more connected, and more resilient 
community.

Warm regards,
Mayor Richard Norcross
Town of New Tecumseth

A message from the Mayor of New Tecumseth

AN ANNUAL REPORT HIGHLIGHTING LOCAL BUSINESSES IN

NEW TECUMSETH AND AREA
SUMMER 2025
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THE FIREPLACE STOP: 
Delivering home comfort with heart since 1987

Based in Schomberg, The Fireplace 
Stop is your trusted, one-stop destina-
tion for premium home comfort solutions. 
Family-owned and operated since its 
founding by Andy Leonard in 1987, the 
company has proudly served the commu-
nity from its location at Highway 9 and 27 
since 1990.

At The Fireplace Stop, great people are 
the foundation of the business. “As you 
progress and get bigger and better, it’s 
because of your supporting team, whether 
it’s your installers, 
salespeople, driv-
ers, or people in the 
office… it’s a bumper 
to bumper, front door 
to back door effort in 
our business,” said 
Leonard. “Everyone has their part in the 
process.”

Together with its sister company, ABL 
Air Heating & Air Conditioning, The Fire-
place Stop has earned a reputation for 
tackling challenging projects with profes-
sionalism and precision. From all types of 
fireplaces and premium barbecues to full-
scale HVAC systems, their experienced 
team has you covered.

“If it contributes to your home’s com-
fort, we’re involved,” Leonard adds.

The Fireplace Stop proudly serves 
a wide area across Ontario, including 
Toronto and cottage country, with some 
installations completed at properties 
accessible only by snowmobile or boat—

highlighting their commitment to getting 
the job done, no matter the challenge.

Service That Sets Them Apart
Customer satisfaction is the top prior-

ity at The Fireplace Stop. Each project 
benefits from personalized service and 
a team passionate about excellence in 
sales, service, and installation. The busi-
ness proudly carries a curated selection 
of premium brands, including Napoleon, 
Marquis, Fireplace Xtrordinair, Da Vinci, 

Kozy Heat, Tem-
pest Torch, Enviro, 
Regency, Valcourt, 
RSF, Lopi, Delta Heat, 
Pacific Energy, Twin 
Eagle, Spartherm, 
and STÛV America—

ensuring long-lasting quality and comfort.
As industry technology continues to 

evolve, so does The Fireplace Stop’s com-
mitment to offering efficient, innovative, 
and affordable solutions that enhance 
your living space.

A Team Like Family
The team at The Fireplace Stop oper-

ates like a close-knit family, many of whom 
have been with the company for decades.

Head installers Scott Leonard and Eric 
Newton lead an elite installation team, 
with Eric’s brother, Daniel Newton, adding 
further expertise. Corey Hillier oversees 
service operations, while Richard “Tricky 
Ricky” McAnsh is renowned for han-

dling the most complex jobs with ease. 
Mateusz Welna manages shipping and 
receiving while also supporting the install 
team, and Lucas Dowdle contributes to 
installs alongside talented co-op students 
Alexander Lord, Bobby Worth, and Aaron 
Hwang—each showing great promise in 
their careers.

Custom cabinetry is expertly handled 
by Glen Rueda, adding a distinctive finish-
ing touch to many projects.

Sales are led by Andrew Leonard, 
working alongside seasoned profession-
als Ron Rice, Cristina Ventresca, and 

Andy Leonard himself. Kelsey Leonard 
heads administration, supported by Kevin 
Snell, Renee Noble, and Jennifer Russell. 
Jody Koerssen oversees the accounting 
department.

These dedicated professionals are the 
heart and soul of The Fireplace Stop. 
Their teamwork, experience, and passion 
for excellence are what truly set the com-
pany apart.

To book an appointment or request a 
quote, email info@fireplacestop.com or 
call 905-939-8758. Experience the differ-
ence a great team makes.

Family Owned Business Established In 1987

"You can’t build a great 
business without 

GREAT PEOPLE"

Andrew Leonard, Ron Rice, Cristina Ventresca and Andy Leonard make up The Fireplace 
Stop's dedicated sales team. (Contributed photo)

The Fireplace Stop's administration team of Kelsey Leonard, Kevin Snell, Renee Noble, Jody 
Koerssen and Jennifer Russell keeps the business running smoothly and clients happy. 
(Contributed photo)

The Fireplace Stop’s courteous and highly skilled installation team—including Alexander Lord, 
Bobby Worth, Daniel Newton, Aaron Hwang, Eric Newton, Scott Leonard, Lucas Dowdle, 
Richard McAnsh, Corey Hillier, and Mateusz Welna—is dedicated to completing your project 
with precision, professionalism, and complete customer satisfaction. (Zachary Roman photo)

6048 Highway 9, Schomberg • 800-843-1732 • FIREPLACESTOP.COM

30+ Years of Experience
Serving South Central Ontario

WE APPRECIATE YOUR BUSINESS, THANK-YOU!

SALES • MAINTENANCE 
INSTALLATION

Monday to Friday, from 9 a.m. to 5 p.m.
Appointments available upon request



BY BRIAN LOCKHART

It is the one-stop location when you 
need a nutritious meal that offers variety, 
quality, and easy preparation.

M&M Food Market is a proudly 
Canadian company that is Canadian-
owned and operated. Its easily 
identifiable logo is a familiar sight at 
many events and charity barbecues 
around the community and everyone 
knows you’re going to have a quality 
burger when someone from M&M is 
behind the grill.

The Alliston M&M Food Market is 
owned and operated by Colin Oake – a 
local resident actively involved in the 
community. Colin was a part of the food 
industry for years before embarking on 
a career in the insurance industry for 
five years. His personable approach 
to meeting clients and working with 
the public guided him back to the food 
industry, and when the opportunity to 
take over the Alliston M&M Food Market 
became available in 2019, he knew it 
was the right move for him.

“I had worked in restaurants 
and managed restaurants for most 
of my life,” Colin explained. “I put 
myself through university working in 
restaurants. I really like a job where I 
am working with people. I have really 
enjoyed this experience. It’s great 
getting to know local people and the 
community.”

M&M Food Market was started in 
1980 under the old name, M&M Meat 
Shops. The company re-branded under 
the new name in 2014 with a fresh new 
perspective and way of meeting the 
needs of its customers.

M&M has also made a change in the 
food products it carries. When you walk 
into the Alliston store, you are greeted 
by a sign that states, “Absolutely no 
artificial colours, flavours or sweeteners 
in any of our food.”

M&M Food Market provides ready-
made food that makes life easier for 
many people. Whether it is a single 
person looking for a meal after a long 
day at work or a family trying 
to balance a meal between 
activities, the refrigerators 
and freezers at M&M Food 
Market have something for 
everyone.

“We’re not just meat 
specialists anymore,” Colin 
explained. “We have eight 
categories of food. We have 
appetizers, butcher, prepared 
foods, single serves, seafood, 
desserts, vegetables, and 
breads. We can be part of a 
person’s regular shopping experience. 
Our single serves are very popular with 
people who have smaller appetites or 
are living independently. Our prepared 
section is very popular with people who 
are busy and just want to relax when 
they get home. They do not want to 
spend another hour making dinner.

“The vetting process for our products 
is very extensive. The M&M Innovations 
Team identifies a need for our shelves, 
and they find something that not only 
tastes good but also has consistently 
good quality. We have quality food that 
tastes right and has natural ingredients.”

As a member of the business 
community and resident of the Town, 
Colin enjoys having M&M Food Market 
be involved in community events. 
“One thing I really love about this 
store is that it allows me to become 
more involved with the community,” 
Colin explained. “M&M has a tradition 
of offering charitable barbecues. I 
have a trailer with two barbecues and 
catering equipment. That allows me 
to engage with the community. I help 
out with several school barbecues 
for fundraisers for the schools. We’ll 
be helping out a few charities. I’m not 

looking to make money from those, I’m 
just looking to get out in the community 
and be recognized as someone who’s 
involved. I enjoy working with local 
people and volunteers and seeing 
people, especially kids, having a good 
time. A lot of kids at the schools get 
excited looking forward to this year’s 
barbecue. It becomes an annual 
tradition.”

At a time when many Canadians 
want to support local businesses and 
industries, M&M Food Market is at 
the forefront of the ‘Shop Canadian’ 
initiative. Over 85 per cent of M&M Food 
Market branded products are made in 
Canada from domestic and imported 
ingredients or a product of Canada.

The M&M Food Market in Alliston is 
located at the Young King Plaza at
37 Young Street. You can learn more by 
visiting the M&M Food Market website 
at www.mmfoodmarket.com.

PROGRESS SECTION   |   Thursday, June 19, 2025  - The TIMES - 3

Taste the difference at M&M Food Market

37 Young Street, Alliston    705-435-1405
mmfoodmarket.com

Passionate about providing quick and
convenient high-quality meals

Alliston store owner Colin Oake

At a time when many Canadians 
want to support local businesses 
and industries, M&M Food Market 
is at the forefront of the ‘Shop 
Canadian’ initiative.
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By Brian Lockhart

Your home is where you spend a good 
deal of your time, and it’s also the place 
where you feel most comfortable.

Having the right décor in your home 
creates your own personal space, re-
flects your personality, and makes you 
feel good about where you live.

Brisco Furniture & Appliance in Allis-
ton is the region’s top spot for home fur-
nishings and appliances.

They have a solid reputation based 
on decades of providing quality furniture 
and appliances, superior service, and 
treating their customers fairly and in a 
friendly manner.

Brisco Furniture & Appliance opened 

its doors in 1983, after taking over from 
a previous store at their Victoria Street 
location.

In 1998, Ken and Heidi Brisco bought 
the business from Ken’s parents and they 
have operated the store ever since.

Ken said their policy when dealing 
with customers is simple and straightfor-
ward.

“We treat our customers the same way 
we would like to be treated ourselves,” 
Ken explained. “That’s one of the rea-
sons we are still here.”

This philosophy means a pleasant 
shopping experience whenever you visit 
the showroom. Ken and his salespeople 
provide you with the information you 
need, quality service, and a friendly en-
vironment with no high-pressure sales 
tactics.

They are so certain of the quality of 
their products and the service they pro-
vide, they know that even if customers 
are just comparison shopping or not sure 
of what they want, they will likely return 
when it’s time to purchase.

Most of Brisco Furniture & Appliance’s 
customers are local residents from Al-
liston, Tottenham, Beeton, Angus, and 
Shelburne, who appreciate what the 

store has to offer and the variety of prod-
ucts on display.

In the furniture section of the show-
room, there is a huge variety of home 
furnishing that will appeal to everyone’s 
taste whether you like traditional or mod-
ern styles.

This includes sofas, chairs, coffee ta-
bles, end tables, kitchen tables and plen-
ty of accent pieces.

Popular furniture brands include Pal-
liser, Superstyle, Decor Rest, and 
Aurora. Most of the products in 
the showroom are from Canadi-
an furniture manufacturers.

Kitchen appliances are some-
thing every homeowner will 
eventually need to purchase. 
Whether you are moving into 
your first home, or have been 
in your house for several years, 
styles change and eventually ap-
pliances will wear out.

Brisco Furniture & Appliance has a full 
array of stoves, refrigerators, dishwash-
ers, and microwaves.

They have models to suit any budget 
and lifestyle. Whether you require a small 
compact unit to fit into a smaller space, or 
a large unit with a lot of features, there is 
something available for your home.

As large and bulky items, many home-
owners can be intimidated by the thought 
of what to do with their old appliances. 
However, Brisco Furniture & Appliances 
customer service has an easy solution.

“When we deliver new appliances, we 
will take away the old ones, we will take 
away what we replace,” Ken explained. 
“There is no charge for delivery.”

The showroom features popular appli-
ance brands including Whirlpool, Maytag, 
Kitchenaid, Frigidaire, and Electrolux.

Brisco’s delivery people are experts at 
what they do and they have the skills and 
techniques to deliver appliances eas-
ily and remove the old ones from your 
home.

In 2012, Ken and Heidi recognized a 
need for quality bedroom furnishings in 
the region.

They opened Brisco Mattress World 

on Victoria Street.
The store features a wide variety of 

quality bedding including mattresses, 
boxsprings, and bedroom furniture and 
accessories.

Popular brands in the store include 
Serta, Simmons, Tempur-Pedic, Kings-
down, and Sealy.

Finding the right mattress for you is an 
important step in getting a good night’s 
sleep.

At Brisco Mattress World you are en-
couraged to try different mattresses to 
see which one feels right.

When you purchase your new mat-
tress and boxspring, delivery is free and 
the expert delivery people will take it into 
your home and place it in your bedroom 
for you.

“We want to make sure you get the 
right mattress because it is something 
you will be sleeping on for a long time,” 
Ken said.

If you require an old mattress or box-
spring to be taken away, they will take 
care of that for you.

There is a $25 fee for mattress re-
moval that is charged through municipal 
environmental fees.

Brisco Furniture and Appliance and 
Brisco Mattress World serve customers in 
the region with quality products, superior 
customer service, and a convenient cen-
tral location, meaning you won’t have to 
drive to a larger centre to find what you 
need.

Brisco Furniture & Appliance is conve-
niently located at 43 Victoria St. W., Alliston.

Brisco Mattress World is located at 1 
Victoria St. W., in Alliston.

FURNITURE and
MATTRESS WORLD

FURNITURE STORE
43 VICTORIA ST. W., ALLISTON

705-435-5678

www.briscofurniture.com   |   www.mattressworld.ca
MATTRESS WORLD

1 VICTORIA ST. W., ALLISTON

705-435-9777

BRISCO FURNITURE & APPLIANCE LTD. AND BRISCO MATTRESS WORLD:

Quality home furnishings and superior customer service

“We treat our customers the 
same way we would like to 

be treated ourselves... That’s 
one of the reasons we are 

still here.”
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It is a gem of a historic building in the centre of Al-
liston that provides a place for artistic expression in a 
heritage setting.

The Gibson Cultural Centre building has been many 
things over more than 120 years. Built in 1889, it is a 
former factory, warehouse, and feed store that’s trans-
formed into a stunning, vibrant, and aesthetically pleas-
ing building, becoming the centre of artistic creativity 
and culture in Alliston and the surrounding area.

The Gibson Cultural Centre was created as a labour 
of love. It was opened in 2007 by local residents who 
made the effort to turn an old building into a modern 
centre for art, music, social gatherings, and learning.

This impressive three-story structure has maintained 
its original charm with heavy hand-hewn wooden beams 
and 19th-century brickwork. The bell tower holds the 
bell from the original Alliston Town Square and it chimes 
on the hour during the day.

“We are an arts and cultural centre and a venue for 
all varieties of artistic expression in a heritage building,” 
explained Jennifer Fortin, executive director of the Gib-
son Cultural Centre. “The Gibson Centre is alive with 
culture and rich in heritage.”

On the main floor, there is the Gibson Centre art gal-
lery. This fascinating space hosts art exhibits featuring 
both art groups and individual shows by noted artists.

The gallery is spacious and bright and is a popular 
attraction for art lovers who want to view pieces ranging 
from traditional to ultra-modern. There are several new 
exhibits each year.

The Honda Performance Hall occupies the east wing 
of the arts centre. A venue for both music and stage 
productions, this intimate 150-seat theatre offers a 
space for theatre groups as well as professional bands 
and top-name performers.

On the second floor, there are two gathering spaces 
suitable for a variety of parties, weddings, company 
events, and social gatherings.

Rotary Hall occupies the west wing of the building, 
while Holmstrom Hall is in the east wing. Both halls are 
large enough to accommodate 150 people.

The Gibson Centre is a beautiful venue for a wed-
ding. The boardroom doubles as a private space for 

wedding couples to take a moment to reflect 
on their ceremony and take in the day.  The pri-
vate dressing rooms offer a place for the bridal 
party to get ready for the big event.

In the basement, the Mercer Pub offers live 
entertainment for a great casual night out.

The Gibson Cultural Centre places a lot of 
emphasis on education and programming for 
kids.

“We have the Gibson School of the Arts,” 
Jennifer explained. “The Gibson Centre of-
fers a variety of artistic expressions including 
culinary arts, theatre, mixed media, and visual 
arts. Our theatre group uses Honda Hall for 
rehearsals and performances. It’s primarily af-
ter school programming for kids from Grade 1 
to Grade 8 as well as a  full time summer pro-
gram.  We’re now expanding to include adult 
programming. We have summer program-
ming through the entire summer. Our building 
comes alive when all the students are here. We have 
professional facilitators, such as Red Seal chefs and 
accomplished artists. These programs are truly driven 
by professionals – that’s what makes us different from 
other summer camps.”

There are several different types of camps available. 
Kids can sign up for a beginner-level camp, or a more 
advanced camp depending on their experience and 
previous programs they have been involved with.

The theatre camp runs for a month and ends with the 
production of a play that participants have been work-
ing on.

“Through the summer, we have visual arts, 
yoga, in-tune with nature, dance, music, and 
culinary,” Jennifer explained of the variety of 
programs available to youth at the Gibson 
Centre.

Private individuals can rent rooms at the 
Gibson Centre for special events. The arts 
centre is very popular for weddings, wedding 
showers, baby showers, celebrations of life, 
retirement parties, and birthday parties.

You can rent a room for a small private affair 
or a larger room for a fantastic gala.

The Gibson Cultural Centre is Alliston’s most 

unique venue for everything arts-related in a beautiful 
heritage setting. Over the years, it has attracted many 
groups from other areas who host events at the Gibson 
Cultural Centre because they appreciate all it has to of-
fer.

The arts centre is a registered charity that is oper-
ated by the Gibson Cultural Centre Corporation and run 
by a Board of Directors.

You can drop in to visit the Gibson Centre from Tues-
day to Friday, from 10 a.m. to 5 p.m., and Saturday, from 
10 a.m. to 3 p.m.

For more information, visit the website at www.gib-
soncentre.com.

PROGRESS SECTION   |   Thursday, June 19, 2025  - The TIMES - 5

GIBSON CULTURAL CENTRE:

A centre for the arts in a beautiful heritage building

63 Tupper St. W., Alliston
CALL 705-435-2828

OR VISIT
GIBSONCENTRE.COM
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The Co-operators began as a coopera-
tive effort for farmers in Saskatchewan in 
1945. Over the years, they have grown to 
be a nationally trusted institution, while 
staying true to its Co-operative identity. 
The Co-operators is now in it’s 80th year of 
helping Canadians build resiliently strong 
communities through financial security. As 
an all-Canadian company, the Co-opera-
tors provides an array of insurance prod-
ucts, coverages and investment vehicles 
to assist individuals in preparing for unpre-
dictable events, designed to mitigate risks 
while offering products to cultivate and 
grow your financial portfolio.

As life is unpredictable and saturated 
with uncertainties, making smart financial 
decisions should be a priority. A financial 
plan should include a strategy to invest 
your money wisely, allowing for short and 
long term growth. A component of such a 
plan should include provisions to protect 
your tangible assets against loss resulting 
from accidents, disasters, or crime. An-
other constituent of a well-designed plan 
is to include measures to protect against 
loss to future earnings, serious illness, 
personal injury or an untimely death. A 
life, critical illness or disability insurance 
policy affirms your family will not be left in 
a precarious position of financial hardship 
and ambiguity.

Local resident Sandra Phekoo is the 
owner/advisor of the Co-operators branch 
in Alliston, under the banner of Sandra 

Phekoo Financial Services Inc. 
Sandra is a licence insurance 
agent, specializing in home, 
auto, life, disability, farm, travel 
and commercial insurance. 
Sandra is also a licenced mu-
tual funds specialist whose 
expertise contribute to her 
clients achieving financial sta-
bility through sound, thought-
ful and sensible investment 
planning, tailored to meet the 
client’s goals. “We are a grass-
roots Canadian company and 
are proud to be involved with 
our local community nonprofit 
agencies,” says Sandra of her 
involvement in the process of 

helping residents achieve financial stabili-
ty. Sandra and her team take pride in being 
involved with a company whose mission 
it is to not only help Canadians achieve 
financial security but to build a stronger 
community.

Sandra began her career as an insur-
ance agent in 1999 and rapidly moved up 
the ranks to underwriting two years later. 
Shortly thereafter, Sandra completed the 
requirements to earn the CIP designation 
as a Certified Insurance Professional. As a 
perpetual student, her insatiable appetite 
to learn facilitated her need to broaden her 
horizons into many different facets of the 
insurance and investment fields, culminat-
ing in her current role with the Co-opera-
tors. Sandra surrounds herself with a group 
of talented, committed and highly motivat-
ed individuals. You can be rest assured you 
will receive the most current data and ad-
vice with respect to insurance and invest-
ment products when dealing with her team 
of experts.

Provincial legislation directs every auto-
mobile driver/owner in the province to ob-
tain auto insurance to facilitate there being 
legally authorized to drive on its roads and 
highways. This applies to not only personal 
passenger vehicles but to other motorized 
vehicles such as ATV’s, motorcycles, snow-
mobiles as well as heavy trucks and com-
mercial vehicles. This provincial legislation 
is designed to protect drivers and pedes-
trians alike against accidents, collision and 

bodily injury. The Co-operators insurance 
company addresses this provincial obli-
gation by providing a multiplicity of cov-
erages for all drivers. Meeting their legal 
responsibilities while safeguarding against 
occurrences is of paramount importance to 
the Co-operators and a duty they take very 
seriously.

Furthermore, for property owners, 
whether personal or commercial, Sandra 
has a variety of insurance options to pro-
tect against hidden perils. For such risks, 
building, liability and property content in-
surance protection is available for tenants 
and condo owners. These types of policies 
include coverage for property damage as 
well as liability coverage for personal ac-
tions from lawsuits anywhere around the 
world. Other types of policies the Sandra’s 
Alliston Co-operators office advance in-
clude business, travel, 
farm, individual, health 
and dental group benefit 
plans, life, critical illness, 
group investments and 
income replacement.

In addition to the pre-
vious mentioned poli-
cies, the Co-operators offer specialty cov-
erages for one-time events for golf and 
hockey tournaments, weddings, anniver-
saries or other special events. Sandra and 
her team take pride in not only offering 
the best products available in the market 
but also providing excellent customer ser-
vice to all their clients irrespective of their 
background or knowledge level. Sandra 
explains. “We really enjoy building relation-
ships with our clients. That’s what makes 
us truly different and sets us apart from 
other agencies. We take time and care to 
perpetually nurture these relationships.” 

Most people are hesitant about invest-
ing their hard-earned money for a vari-
ety of reasons due primarily to a lack of 
knowledge or confidence in investing. 
As licenced professionals, Sandra and 
her team takes their duties and respon-
sibilities seriously and strive to adhere 
to high ethical and professional indus-
try standards. Her philosophical outlook 
consists of presenting consumers with 
the most pertinent information specific to 
their unique circumstances, establishing 
a mutually beneficial relationship based 
on respect, understanding and openness. 
Sandra takes a holistic approach with her 
clients. In addition to educating her clients 
on significant investment and insurance 
matters, she takes it a step further by de-
vising and incorporating a detailed port-
folio analysis which addresses the clients 
long- and short-term goals. Her analysis 
considers, retirement, home purchases, 
future investment, saving for the kid’s ed-
ucation, and long-term monetary growth, 
to name just a few. 

Her team recognizes change is a fact of 
life. As a consequence, her team conduct 
regular client reviews to identify material 
changes in the client’s situation and make 
recommendations to address the change 

and whether adjustments are necessary. 
Apart from insurance, Sandra Phekoo Fi-
nancial Services provides a wide range of 
investment options, such as Tax Free Sav-
ings Accounts (TFSA), First Home Savings 
Account (FHSA), Registered Retirement 
Savings Plan (RRSP), a Registered Retire-
ment Income Fund (RRIF), Locked-in Re-
tirement Accounts (LIRAs), and Life Income 
Funds (LIFs), as well as all other registered 
and non-registered investments. If you are 
saving for a particular goal such as buying 
a house or looking toward funding a child’s 
post-secondary education, Sandra’s team 
can advise you on a Registered Education 
Savings Plan (RESP), or a First Home Sav-
ings Account (FHSA). 

As remarked earlier, the Co-operators 
Alliston office is actively involved in the lo-
cal community and participates as a spon-

sor of many events, trade 
shows and nonprofit or-
ganizations fund raisers. 
Their unbridled commit-
ment to the community 
advances and aligns with 
the Co-operators mis-
sion by nurturing strong 

connections based on trust between her 
office and its residents. Sandra’s team 
have a passion for what they do and be-
lieve deeply in the products and services 
they provide. By extension, they take de-
light interacting with these nonprofit or-
ganizations and the causes they promote. 
Working closely within the community, their 
knowledge level increases, allowing them 
to understand the issues and areas of con-
cerns requiring support with greater clarity 
of which the Co-operators could be of ser-
vice. These collaborations are personally 
and professionally rewarding to the team. 
It provides another dimension of their of-
ficial duties while promoting a stronger 
community, broadening their experiences 
and building bridges. Regardless of the 
group, the team will work diligently with 
any organization and provide assistance 
to ensure their principled noble causes is 
advanced.   

As Sandra Phekoo Financial Services 
Inc. continues to grow, the team makes 
themselves available to inform and edu-
cate clients in a variety of ways about the 
products and services they provide. The 
means of communicating such information 
includes but are not limited to, in person or 
over the phone meetings, Zoom meetings, 
through seminars, presentations, informa-
tion sessions and/or workshops. Sandra is 
always looking at ways to improve service 
levels and appreciate receiving feedback 
from clients who desire to learn and en-
gage in a meaningful way. Selecting quali-
fied staff members is always a priority.

Co-operators Alliston is located at 
46 Wellington St. W. Unit 4A, on the sec-
ond floor. You can call 705-435-6294, 
email:phekoo_financial_services@cooper-
ators.ca, website: https://local.cooperators.
ca/phekoo-financial-services-en

www.cooperators.ca

Plan for your future with Sandra Phekoo and her team 

Your local experts on
investments and insurance

Sandra Phekoo Financial Services Inc.
HOME  •  AUTO  •  LIFE • INVESTMENTS  •  GROUP • BUSINESS  •  FARM • TRAVEL

Investing in
your future.
Together.

46 Wellington St. W., Unit 4A, 2nd Floor, ALLISTON    |    705-435-6294    |    Phekoo_Financial_Services@cooperators.ca
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STEWARTSEQUIP.COM

S taying in business for 20 years is a real 
milestone. Operating a company for 30 
years is an outstanding achievement.

Stewart’s Equipment in Erin is celebrating an 
incredible 70 years in business in 2025 making it 
one of the region’s most successful, long-lasting, 
and respected businesses.

Stewart’s Equipment President Jeff Stewart 
said that the quality of the products they sell, 
along with superior customer service, is what 
makes them so successful.

Jeff, along with his brother Randy, own and 
operate Stewart’s Equipment and grew up 
learning the business from the ground up.

The business was started on Thanksgiving 
weekend in 1955 when Jeff and Randy’s father, 
Ed Stewart, took over a single-bay garage in 
Ospringe where he had a repair shop and feed 
supply business helping local farmers.

From there, the enterprise grew over the years 
and now includes dealerships across the region, 
with locations in Erin, Cookstown, and Stayner

While Ed had a knack for entrepreneurship 
that took him far in the business world, he also 
had a passion for cars, horses, and racing.

In 1974, Ed participated in the biggest stock 
car race in Canada at the time – the Carling Red 
Cap 250 at Cayuga. He didn’t have enough 
horsepower to qualify with his own car, but 
his friend Bruce Bennett, who owned Sauble 
Speedway, had a Super Late – good enough to 
enter the race. Ed worked out a deal with Bruce 
and was off to Cayuga to compete.

The qualifiers saw 60 cars competing for 30 
spots and Ed came 13th overall.

Without power steering or power braking – 
250 laps seemed like a daunting task but at age 
41, Ed had been training and felt he was in good 
shape.

He ended up in 10th place and took home a 
$1,200 prize to be split with Bruce.  

Between tractor pulling, racing cars, and 
racing snowmobiles, Ed had over 100 trophies, 
with a couple from horse racing as well.

His passion for vehicles and agricultural 
equipment complimented his work at Stewart’s 

Equipment over the years and kept him focused.
At the core of Stewart’s Equipment lies a 

dedicated team of professionals who bring 
expertise, commitment, and passion to their 

work every day. The dealership’s employees 
are not just knowledgeable about the latest 
machinery and technology, they are also deeply 
invested in ensuring that every customer finds 
the right equipment for their needs.

From the sales team who provide personalized 
consultations, to the service technicians who 
maintain and repair equipment with precision, 
each member of the team plays a crucial role 
in the company’s success. Their dedication 
to customer satisfaction and their ability to go 
above and beyond in every interaction makes 
them the true backbone of our dealership.

Stewart’s Equipment is proud to have such a 
talented and hardworking group of individuals 
who strive for excellence and contribute to a 
positive and supportive work environment. Their 
collective efforts not only drive the business 
forward, but also foster lasting relationships with 
their valued customers.

Stewart’s Equipment represents companies 
that are the best in their field and are market 
leaders in innovation and technology. The 
quality support they receive from manufacturers 
is passed on to the customers who benefit from 
the superior service and expertise in the field

Inventory includes Kubota residential, 
recreational, commercial, agricultural, and 
industrial products, New Holland AG and 
construction, along with many other lines 
of equipment like Honda, Stihl, and Yamaha. 

They have a lot of snow service equipment like 
snow plows, tractor-snow plow combinations, 
and snow blowers.

The wide selection of quality products means 
Stewart’s Equipment is the dealership of choice 
for people who need power products for a job 
around the home, up to large farm operations 
that require heavy-duty equipment that can 
stand the test of rigorous work in the fields.

“We have equipment for residential customers, 
construction, landscapers, and farmers,” Jeff 
explained.

There is also a full line-up of quality pre-owned 
equipment for sale.

The difference between Stewart’s Equipment 
and the typical big-box store is the expertise of 
the staff and their customer service.

“We have sales, parts, and service,” Jeff 
explained. “When we sell a new product we 
service it and support it. If you buy a new 
chainsaw, for example, and you damage it, we 
can provide parts and repair the unit. We are a 
full-service dealership. If you buy a product at 
a big box store, and something goes wrong, 
typically they won’t repair it. They will either send 
it out, or send you to another repair place. When 
you come to our store, we look after you with all 
parts and service. Our parts and service staff are 
some of the best around. They are well trained 
and experienced to handle any issues you may 
encounter.”

Stewart’s Equipment has three locations to 
serve you from, for all your sales and service 
needs.

Visit us at www.stewartsequip.com

The Shop That Started it All: Aerial shot of Ed’s Garage on the 
Ospringe corner as it looked in the 1950s.

Stewart’s Equipment continues to operate as an independent family-owned 
business run by Ed’s sons, Jeff and Randy. Since 1955.

Ed’s father sold him his first garage for 
$10,000, a huge sum in 1961, and took back 
the mortgage. Ed paid him monthly until it 

was his free and clear.

Founder of Stewart’s Equipment, Ed Stewart’s passion for machinery existed in many areas of his life, from 
operating his business to racing cars and snowmobiles. 

At the core of Stewart’s Equipment lies a 
dedicated team of professionals who bring 
expertise, commitment, and passion to their 
work every day.

Celebrating a real milestone – 70 years in business
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BY BRIAN LOCKHART

uite often during conversations about cars, the question of ‘Do you know a 
good local mechanic?’ comes up. 

Almost everyone drives a vehicle, and sooner or later, you will require either re-
pairs or maintenance to keep your vehicle running properly and safely. 

You will want to find an auto service centre that provides expert repairs and supe-
rior customer service. 

In addition, it is imperative that an auto service facility stays on top of the changes 
that are made to cars and trucks each year and is knowledgeable of the current 
technology that keeps an automobile performing at optimum levels.

At Ripley’s Auto Service in Alliston, there is a fully qualified staff of technicians 
who can service any car or truck.

Shop owner and Master Mechanic, Rick Ripley is well equipped to deal with all 
kinds of automotive repairs, with decades of experience working on almost every 
kind of car. 

After working as a mechanic for years in Toronto, the King St. location in Alliston 
became available, and it made sense for Rick to open an automotive shop in the 
town where he lives.  

“I’ve been in this location for 12 years,” Rick explained. “I had a couple of Shell 
Gas Stations with bays in Toronto. I’ve lived here for 25 years. Eventually, when Shell 
announced they were closing the shops, I decided to find something closer to home. 
Since I live in town, this location was perfect.”

Rick’s decades in the industry and time spent keeping up with his training has 
provided him with extensive knowledge on all vehicle repairs.

He began professionally as an apprentice and then achieved his certification as a 
Class A Mechanic. 

“I’m licensed to do anything that’s on the ground,” Rick explained. “If it has four 
wheels and hits pavement, I can fix it – I’m certified to do that.”

Rick is not only a certified Auto Technician, he has also achieved certification as 
a Truck and Coach Technician. This certification makes him qualified to work on ve-
hicles like semi-trucks and dump trucks.

This experience has provided Rick with an intuitive ability to diagnose and repair 
all sorts of vehicles. 

At the shop he and his team can repair pickup trucks up to a 350 medium-duty 
model. This includes certifying trucks for a commercial operation that uses one for 
business purposes.  

Sooner or later, every vehicle will require repairs or maintenance. Rick and his 
team welcome local residents who need a variety of repairs on their every-day ve-
hicle.

“We service everything from small cars that people use to get around town, all 
the way up to pickup trucks,” Rick explained. “We do suspension, brakes, exhaust, 
and tune-ups. If you have a problem with your vehicle, we can fix it. We do general 
service auto repair.” 

They also do computer diagnostics, oil changes and lube, coolant flush, tire repair, 
and complete A/C repair and service. 

Cars and trucks are constantly being updated with new technology and new ways 
of engineering and design. This means the auto repair world has to stay current with 
the changes in the way automobiles are designed in order to effectively do repairs. 

Rick and his team are knowledgeable of changes in auto design and have the 
experience to work on newer model vehicles.

Every vehicle will require regular maintenance to keep running properly. Parts 
wear out and will need to be replaced. 

Regular maintenance will keep a vehicle safe and improve reliability and perfor-

mance, saving you money on expensive repairs down the road. 
Rick routinely inspects vehicles that come into the shop and can advise his clients 

on pending issues that may need to be addressed in the future. 
“I teach all my service technicians to look at a vehicle, address the concern, and 

be as honest and thorough as possible,” Rick explained. “No one wants to have a 
breakdown. When I look at a car, I’ll tell a customer you need this today, you need 
this tomorrow, and you will need this down the road. It’s to keep you safely on the 
road. People trust me and my opinion on what they need for their vehicle.”

It is this attention to detail, expert work, and superior service that have given Rip-
leys Auto Service a solid reputation in the region as a top-notch, reliable, and honest 
auto and truck repair facility.

Ripleys Auto Service is conveniently located right in the middle of Alliston at 29 
King St. S.

You can visit the website at www.ripleysauto.ca for more information, or call 705-
434-1061.

29 King Street South,
Alliston

705-434-1061
www.ripleysauto.ca

Ripleys Auto Service
Auto repairs and
superior service in
the heart of Alliston

Q

Brian, Ellen, Rick and Martin



BY BRIAN LOCKHART

If you live in Canada, you know how 
important it is to have reliable heating 
and cooling systems for your home.

You also know how important it is to 
find a trusted expert to not only install 
these systems, but also to provide ser-
vice and regular maintenance to ensure 
they operate efficiently and safely.

The Heating Source is a professional 
and certified heating and cooling con-
tractor that specializes in providing a 
large range of gas, wood, pellet and 
ductless options that suit both modern 
and traditional aesthetics.

The Heating Source President Robert 
Cook is a licensed Gas Technician and 
a certified Residential Air Conditioning 
Systems Mechanic with 20 years of ex-
pertise and experience in home heating 
and cooling systems. He leads a team 
of trained and certified installers, tech-
nicians and chimney sweeps servicing 
New Tecumseth, Dufferin County, and 
beyond.

“We strive to provide a client-focused 
approach to heating and cooling,” Rob-
ert says. “We offer free in-home consul-
tations where we really get to know our 
customers and determine their needs 
and preferences for their space. This 
includes everything from the size of the 
space to the client’s lifestyle and design 
style.”

As part of the selection process, cli-
ents are encouraged to visit The Heating 
Source’s spacious and bright Mansfield 
showroom, which opened in 2023. At 

the corner of Airport Road and Dufferin 
County Road 17, the showroom boasts 
a large range of wood and gas-burning 
fireplaces, fireplace inserts and stoves, 
as well as electric fireplaces and pellet 
and ductless options.

“There is a lot to consider when choos-
ing a unit for your home and we are here 
to help guide our clients and provide 
custom solutions to suit their needs,” 
says Robert. “Lately, we are seeing an 
increased demand for energy-saving op-
tions such as ductless heat pumps.”

Heat pumps are a relatively recent in-
troduction to home heating. Highly effi-
cient, heat pumps can both heat and cool 

a home. Government 
rebates including the 
Home Renovation Sav-
ings program encour-
age homeowners to 
take advantage of this 
technology, which can 
replace some current 
heating systems.

“The government’s 
push for heat pumps 

is great for homeowners who have hot 
or cold spots in their home, additions or 
baseboard heat,” Robert explains. “There 
are many homeowners who use wood, 
propane, oil and electricity as a primary 
source to heat their home, who need 
supplemental heat and can really benefit 
from these substantial rebates.”

Another energy-saving option that is 
becoming more popular, according to 
Robert, are pellet stoves. Pellet stoves 
are self-feeding units that use pellets 
made from upcycled sawdust wood 
waste as fuel.

“Pellet stoves are a relatively new 
technology in Canada, but they are very 
popular in Europe,” Robert explains. 
“They provide steady heat with up to 90 
per cent efficiency and they are very con-
venient for someone who isn’t around to 
feed a wood stove. You can leave it unat-
tended and it will work up to 40 hours 
before the hopper needs to be refilled.”

In addition to installation ser-
vices, Robert and his team pro-
vide repair services and offer 
annual maintenance programs 
to ensure efficiency and safety.

“Annual chimney sweeps 
and cleanings are essential to 
prevent chimney fires and ex-
tend the life-span of heating 
and cooling units,” Robert says. 
“We offer annual memberships 
to help homeowners stay on 
top of regular maintenance. Our 
membership programs entitle 
customers to a 15 per cent dis-
count every year for chimney 
sweeps, fireplace cleanings 
and ductless unit cleanings.”

Ensuring wood-burning ap-
pliances are safe to use is es-
pecially important when buying 
or selling a home, as insurance 
companies require Wood Ener-
gy Technology Transfer (WETT) 
Reports to verify that fireplaces 
and stoves meet industry safety 
standards. The Heating Source 
has certified WETT technicians 
who can perform thorough in-
spections, issue WETT Reports 
and provide peace of mind for 
homeowners.

The Heating Source also provides 
plenty of options for outdoor living in-
cluding outdoor gas fireplaces and 
heaters, barbeques, wood firepits and 
gas lines that bring gas from the home 
directly to the barbeque. In addition, 
they install, start up and service pool 
heaters.

“By popular demand, we began of-
fering an annual pool heater start up 
program membership, so homeowners 
don’t have to worry about remember-
ing to schedule us when they open 
their pool every year, because we re-

member for them!”
Robert and his team at The Heating 

Source are the local experts in heating 
and cooling. They offer superior service, 
knowledgeable advice, and a friendly 
and welcoming showroom.

The Heating Source showroom is lo-
cated at 588283 Dufferin County Road 17 
(Airport Rd.), in Mansfield.

You can visit them online at www.the-
heatingsource.ca for more information 
and to book your free in-home consulta-
tion. You can also contact the business 
by email at info@theheatingsource.ca or 
by telephone at 705-250-0498.
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 FIREPLACES • FIREPITS • BARBEQUES
CANADIAN-MADE

 705-250-0498
THEHEATINGSOURCE.CA

CANADIAN-MADE FIREPLACES • FIREPITS • BARBEQUES   705-250-0498  THEHEATINGSOURCE.CA

THE HEATING SOURCE
Your Local experts in Heating and Cooling Installation and Maintenance

From left: Estimator/Lead Service Technician Michael Barroso, President Robert Cook, 
Showroom Assistant Patricia Hyman and Showroom Manager Belinda Facciol.



10 - The TIMES - Thursday, June 19, 2025   |  PROGRESS SECTION

10 Mill St. East, Tottenham ON L0G 1W0         905-936-3441        info@mcgoeyinsurance.com

AUTO. HOME. FARM. COMMERCIAL. GENERAL INSURANCE
“Servicing this community since 1900”

BY BRIAN LOCKHART

It is something you hope you will never 
have to use, however, when an accident 
happens or disaster strikes, the first call 
you will make will be to your insurance 
broker.

Having a fully insured home, automo-
bile, business, or farm, provides peace 
of mind knowing that if misfortune does 
happen, you are covered for your losses.

In the business world, 20 years of op-
eration is considered outstanding. Being 
able to last 30 years is an incredible mile-
stone.

For a company to still be in business 
after 125 years is an incredible achieve-
ment that proves they offer a needed 
service, superior customer support, and 
the dedication that clients rely on.

Not only has McGoey Insurance Bro-
ker been in business continually for over 
a century, but they are one of the re-
gion’s oldest successfully operating busi-
nesses.

Their success and longevity mean 

they have the confidence of their clients 
and the support of many local residents 
who trust their advice and knowledge of 
the insurance industry.

A family business, McGoey Insurance 
Brokers began operating in 1900 when 
T.Q. McGoey, a local farmer and teacher 
realized there was a need in the area for 
insurance coverage – especially among 
local farmers.

“That’s when a lot of the farm mutuals 
started back then to 
protect local farmers,” 
explained current Mc-
Goey Insurance Bro-
kers president, Tod 
McGoey, T.Q. McGo-
ey’s great-grandson. 
“T.Q. McGoey was living and farming on 
the 7th Line of Adjala. They moved to this 
location around 1915. Back then, it was a 
one-man show. Eventually, my grandfa-
ther Peter Ambrose McGoey took it over. 
From there, my dad Thomas, and his 
brother Bernard, took over. When I came 
into the company, my cousin Mike McGo-

ey joined me five years later.”
The McGoey family has now 

seen five generations involved 
with the business. 

Chad McGoey worked at the 
business as a fifth generation fam-
ily member, and Alexandra McGo-
ey is also still with the company. 

The McGoey Insurance Bro-
kers’ building on Mill Street is one 
of the town’s most visible and 

well-known businesses. It is located in 
one of the oldest buildings in town and 
was left unscathed during the devastat-
ing town fire of 1895. Inside, the build-
ing has been beautifully renovated for 
a modern appeal and is decorated with 
many historic pieces of Tottenham and 
the surrounding area.

McGoey Insurance Brokers has 
worked through many local situations 
where natural disasters caused major 

headaches for lo-
cal residents. This 
includes flooding, 
a huge wind storm, 
and the tornado that 
ripped through the 
area and much of On-

tario in 1985.
As an insurance broker, Tod and his 

team serve clients in a large region who 
appreciate their knowledge, dedication, 
and superior customer service.

As brokers, they deal with many differ-
ent insurance companies and can find a 
suitable company to meet a customer’s 
needs.

When dealing with an insurance com-
pany as an individual, you are only going 
to be receiving information on the prod-
ucts that the company has available.

An insurance broker will save you time 
and the frustration of dealing with mul-
tiple companies by doing the legwork for 
you and offering you the best information 
based on your personal needs as a con-
sumer.

“We help our clients 
by finding the right fit for 
them,” explained Tracy 
Gravelle, general man-
ager of McGoey Insurance 
Brokers. “We work for our 
clients. We offer insurance 
for automobiles, home in-
surance, commercial, and 
farms. We also offer in-
surance for motorcycles, 
boats, and recreational 
vehicles.”

In today’s world, many events, gather-
ings, and festivals require insurance cov-
erage in case someone is injured. This is 
especially true when town facilities are 
used to host an event so the town can-
not be held liable in case an unfortunate 
incident occurs.

McGoey Insurance Brokers can also 
provide temporary policies to help with 
special circumstances.

If your golf tournament is planning a 
big payout for a hole-in-one, they can 
help organizations obtain an insurance 
policy in case one lucky golfer makes the 
shot of a lifetime.

As a new homeowner, you may be 
considering your options when choosing 
an insurance policy to cover your most 
valuable asset. McGoey Insurance Bro-
kers can guide you through the entire 
process and help you find coverage to 
keep your home and your family protect-
ed in case of an accident or crisis.

McGoey Insurance Brokers’ success is 
built on a dedicated and knowledgeable 
team that provides superior service to 
their clients. Their local team prioritizes 
your needs above everything and they 
will represent you and manage claims 
and coverage on your behalf.

McGoey Insurance Brokers is locat-
ed at 10 Mill Street E., Tottenham, in a 
beautifully restored 19th-century origi-
nal town building. You can call them at 
905-936-3441 or visit the website at 
ww.mcgoeyinsurance.com for more in-
formation.

McGoey Insurance Brokers – Celebrating 125 years of 
serving the region from the same location

Celebrating

125
Years

The McGoey family
has now seen five

generations involved
with the business.
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The Community Parts People Since 1972

239 Church St. S., ALLISTON  705-435-4374

BY BRIAN LOCKHART

It has been a trusted name in auto 
parts supply for over 50 years, and Dav-
enports Auto Parts is now in Alliston.

The company was started in 1972 
when Gord Davenport opened the first 
store at the Mono Plaza near Orangeville. 
The store became such a success that 
Mr. Davenport soon opened a second lo-
cation, and over the years, the operation 
has continued to grow while remaining a 
family business. 

The business is now run by a third 
generation, Steve Kallay and Kim Nose-
worthy. 

Knowledgeable of the market needs in 
the region, Davenports Auto Parts knew 
there was demand for their services in 
New Tecumseth. 

When an existing auto parts store 
owner in Alliston decided to retire, Dav-
enports Auto Parts knew it was a good fit 
for them and they took over the Church 
Street location and rebranded to provide 
both residents and the automotive repair 
industry with a reputable and knowledge-
able place to find auto parts and mainte-
nance supplies.

For the auto repair industry, Daven-
ports Auto Parts provides a huge inven-
tory of parts and fast delivery. 

They are a Car Quest supplier. Many of 
the parts are readily available in the on-
site warehouse. 

If they don’t have a particular part in 
stock, they can order it for you. 

Customers include repair shops, auto 
dealerships, and any location that repairs 
cars and trucks and needs replacement 
parts. 

Auto repair shops rely on Davenports 
for their fast response time and expert 
knowledge of aftermarket parts. 

Many employees have achieved long-
term success with Davenports and have 
gained the experience and knowledge to 
advise customers on what they need for 
a particular vehicle. 

“When we took over this location, all 
the staff stayed with us,” explained Dav-
enports Auto Parts Alliston branch man-
ager, Janice Williams. “You build a rela-
tionship with your customers. We have 
customers who will call us and ask to 
speak specifically to a certain employee 
because they trust them and have dealt 
with them before.”

Every car and truck will require a re-
placement part or maybe several during 
its lifespan.

Having a reliable, professional, and 
knowledgeable company backing you up 
as a parts supplier means you have the 
confidence of relying on their advice and 
the products they sell. 

“We have our do-it-yourself backyard 
mechanics that come here, and we have 
a lot of shops we deliver to. A lot of them 
order online or they will call in their or-
ders,” Janice explained. “We do a lot of 
shops here in Alliston as well as Beeton 
and Tottenham. We have many custom-
ers who just walk in looking for parts. We 
also have many regular customers and 
we get to know their names.”

In the store, the shelves are fully 
stocked for consumers who want to 
service their own vehicles with regular 
minor maintenance. This includes oil, 
windshield wiper fluid, lubricants, and 
windshield wipers. There is engine oil, 
anti-freeze and all the fluids customers 
like to keep in the garage for when a ve-
hicle needs a top-up.

If you are very particular about your 
vehicle and want to keep it looking its 
best, there is a full lineup of car wax and 
specialized cleaners that take care of 
things like vinyl, leather, and tires. 

You may attempt a repair on your ve-
hicle, only to find you don’t have the right 
tool for the job. Davenports Auto Parts 
has a full line-up of quality tools that will 
help you get your home auto repair done 
right.  

The staff at the store are all knowl-
edgeable about the products and can ad-
vise you on the right product for your car. 

They can also offer help and advice if 
you need a replacement part for your car 
or truck. 

Many customers take advantage of 
the store’s online inventory which is al-
ways being updated and provides de-
tailed information. You can view avail-
able products online and order. You 
can pick up your order at whichever 
Davenports Auto Parts location you 
specify.

In addition, the store’s flyers are on-
line and provide information about cur-
rent sales and specials that can save you 
money. 

There are plans to improve the Allis-
ton store this summer with renovations to 
create a whole new look and make your 
shopping experience even better.

Davenports Auto Parts is the leader 
in the region for auto parts for automo-
tive repair shops, auto dealerships, cus-
tom shops, and consumers, and they are 
backed by a knowledgeable and experi-
enced staff who know auto parts and the 
auto industry. 

Davenports Auto Parts has locations 
in Alliston, Orangeville, Shelburne, and 
Bradford. 

The Alliston location is conveniently 
located at 239 Church St.

You can visit online at www.daven-
ports.ca, or call them at 705-435-4374.

DAVENPORTS
AUTO PARTS

The leading supplier of aftermarket 
car parts in the region
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36 Young St.,
Alliston, ON L9R 1P8
(705) 502-0587

Alliston Mills Shopping Centre

Specsavers is all about helping you see 
the world clearly while maintaining the 
health of your eyes. 

An international company with roots in 
the UK, Specsavers has built its reputation 
on a business model unlike any other store 
that provides eyewear or eye examinations. 

Specsavers’ philosophy is that expert 
eyecare and quality eyewear should be af-
fordable for all. 

Alliston Specsavers opened its doors in 
April 2024 and provides superior customer 
service, quality eyewear, and eye examina-
tions seven days a week. 

Franchise owners, James Griffiths and 
Dr. Bhavesh Mistry realized that Alliston and 
the surrounding area needed an affordable 
eyewear and eyecare centre that provides 
daily eye examinations. Many eyecare cen-
tres are limited to examinations on only one 
or two days each week. 

James is the store’s Retail Director and 
helps customers when choosing their new 
frames or getting a new prescription. 

Bhavesh is a Qualified Optometrist who 
conducts eye examinations and helps cli-
ents maintain their eye health. 

Specsavers market research found that 
around 60 per cent of Canadians do not 
have a regular eye examination. Dr. Mistry 
is trying to change that. 

“This is something I’m trying to encour-
age in this area,” Dr. Mistry explained. “Rou-
tine eye care is so important. If you come in 
on an annual basis, which is recommended, 
we can detect minor changes in your eyes 
– and not just in your eyes – we can detect 
other health issues as well. Many people 

think an eye exam just tells you how far 
you can see, and here’s a pair of glasses. 
One thing we do here that most optometry 
practices don’t do is we take a photo and 
scan of the back of the eye at no additional 
charge. We try to give our clients the most 
thorough and affordable eye care. Hope-
fully, we can help Canadians see better for 
a longer period of time and if something is 
detected, we’re detecting it faster and get-
ting it solved before it affects your vision.”

Dr. Mistry is the full-time Optometrist at 
Specsavers Alliston and meets with clients 
five days each week.

When he is not available, the store has 
other qualified Optometrists who make 
sure weekend visits are accommodated.

Dr. Mistry and his associates offer mili-
tary, police, or any other occupational eye 
exam.

Specsavers is qualified to do annual test-
ing for both police and military 
who require yearly testing of 
their members.  

On the retail side, Specsav-
ers has a huge assortment of 
frames in many different styles. 
They can take your prescrip-
tion and help you find frames 
that not only fit your eyesight 
needs, they will help you find 
a style that looks good and en-

hances your appearance 
“After you have an appointment with Dr. 

Mistry, all the details from the eye exam like 
prescription changes and any eye health 
recommendations gets passed on to my 
team and me,” James explained. “We help 
people choose glasses or contact lenses. 
One of our main selling points for glasses is 
that we have a two-for-one offer. Everything 
for $149 and above, you will get a second 
pair of glasses which includes single vision 
lenses. Once someone has chosen some 
glasses, we look at their prescription needs. 
We look at their lifestyle to see if they need 
anything more precise, like a polarized lens 
or an anti-glare coating.”

The team at Specsavers can help you 

decide which frames are suited to both 
your lifestyle and your face. The store car-
ries everything from day-to-day type frames 
to exotic designer frames. 

The type of lenses you choose can play 
a big part in how you view daily life. If you 
spend a lot of time in front of a screen or 
considerable time driving, an anti-reflection 
coating can help you see clearer. 

People who spend a lot of time outdoors 
will likely benefit from a lens with a good 
quality tint. 

Specsavers staff will help a person de-
cide on frames based on different features 
and designs. There are plastic frames, metal 
frames, and different shapes of frames that 
will enhance a person’s appearance. 

For those who have jobs working with 
machinery or any type of activity where 
there is a possibility of flying debris, Spec-
savers has safety glasses that will protect 
you from an eye injury. 

Specsavers takes its commitment to pro-
viding glasses and eye care to everyone se-
riously. Most of their services are provided 
at a cost lower than other eyewear clinics 

or stores to make eyecare affordable for 
everyone. 

When it’s time to get your eyes checked 
or your new prescription filled, James and 
Dr. Mistry and their team at Specsavers of-
fer professional advice, service and prod-
ucts in a bright and welcoming store with 
a friendly staff and welcoming environment. 

Specsavers Alliston is conveniently lo-
cated at 36 Young Street in the Alliston Mills 
Shopping Centre.

You can visit Specsavers and book an 
appointment online at www.specsavers.ca 
or call them at 705-502-0587.

Bringing a strong vision to the community:

Specsavers aims to improve local eye health

Dr. Bhavesh Mistry and James Griffiths

Your eyes are your
window to the world.
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BY BRIAN LOCKHART
 

A beautiful smile will always create an 
impression, make those around you feel 
welcome, win you new friends, or just 
light up someone’s day.

If your teeth aren’t looking their best, 
it can hinder your confidence and put 
a damper on your social life. Missing or 
damaged teeth can make eating difficult.

Good dental hygiene can positively 
impact your body in numerous ways, pro-
moting overall well-being.

At Beeton Family Dental Centre in 
Beeton, Dr. Rosanna Porretta and her 
team provide expert dental care to keep 
your smile looking its best while main-
taining the health of your teeth and gums 
through routine check-ups.

Dr. Porretta has maintained a practice 
in Bolton since 2000 and opened her 
Beeton office in 2018. She is available in 
both practices different days of the week.

A recipient of the William Cummings 
Award, Dr. Porretta graduated from Bos-
ton University in 1999.

Patients appreciate her caring, 
straightforward approach to oral health.

During your first visit, Dr. Porretta will 
do a general examination and check-up 
to look for any problems or potential ar-
eas that may need further treatment to 
repair or maintain your teeth.

They work as a team from your first 
call with our receptionists. Our two den-
tal hygienists and assistant offer a full 
range of care to help maintain your smile.

They also have Dianne the denturist, 
with over 30 years of experience who is 
proficient in making full and partial den-
tures.

As a side note, the Federal Dental 
Plan instantly covers full dentures after 

one has signed up for the program.
The clinic provides full-service dental 

care from routine examinations to more 
involved procedures like fillings, crowns, 
and bridges.

Dr. Porretta uses white fillings rather 
than the old style silver fillings which pro-
vide a more natural look when a cavity 
needs to be taken care of and filled.

If you have problems with crooked, 
missing, or chipped teeth, Dr. Porretta 
can help restore your smile.

Bonding can repair a chipped tooth 
while crowns and bridges can replace miss-
ing teeth. If you want an implant for a more 
permanent solution to a missing tooth, Dr. 
Porretta can refer you to a periodontist who 
can start the procedure and she will apply 
the final crown to complete it.

They also do Invisalign braces. This 
type of procedure straightens teeth but 
uses clear aligning trays that are practi-
cally invisible. 

This helps patients who may be self-
conscious about having the old-style 
metal braces on their teeth and are re-
luctant to smile.

Many people find a visit to the dentist 
to be an intimidating experience, and 
dread a necessary visit.

At Beeton Family Dental Centre, they 
do their best to provide a stress-free and 
calming atmosphere for patients.

“We have a good sense of humour 
– we’re a fun place,” Dr. Porretta ex-
plained. “I find we have a lot of patients 
who come in a little stressed for their first 
appointment, but after that, they’re fine. 
Our patients appreciate the fact that we 
tell the truth about the work they need 
on their teeth. We like to keep the mood 
light and instill confidence in our patients 
when they are here. We like to make 

them feel at ease. After all, we see our 
patients every three or six months. We try 
to make dentistry fun and trustworthy. We 
never try to push things on people that 
they don’t need, but I do push good oral 
health. I want your teeth to look good all 
the time. I’ve done my job if you go to any 
other dentist and they can’t find anything 
that needs to be done. I want your teeth 
to be good and your gums to be healthy.”

The staff at Beeton Family Dental can 
advise you on how to maintain your smile 
and achieve better dental health through 
preventative dentistry by offering proce-
dures that will eliminate future problems.

Beeton Family Dental Centre provides 
emergency care for instances where a 
patient is suffering from a medical condi-
tion or a sudden impact type of injury.

“They can give us a call and we will 
put them in the schedule,” Dr. Porretta 
explained. “We will try to do it the same 
day.”

For those who may 
have trouble affording 
the cost of dental care, 
the clinic does have a 
payment plan so you 
can get your work 
done, and take time 
paying so it doesn’t 
create a sudden finan-
cial burden.

They accept the 
new Dental Federal 

Plan, CDCP for which you have to apply 
online through the CRA to be eligible. It’s 
very easy to do.

Beeton Family Dental Centre provides 
full service for your teeth in a profession-
al and friendly clinic.

They have gained the trust of many lo-
cal residents who rely on them for regular 
dental care right in the heart of Beeton.

Beeton Family Dental Centre is conve-
niently located in the heart of Beeton at 
29 Main Street West, Suite 100.

New patients are always welcome.
You can visit online for more informa-

tion at www.beetonfamilydentist.com, or 
call for an appointment at 905-729-7272.

Beeton Family Dental Centre 
Expert and friendly dental 
care in the heart of Beeton

Call Us Today to book Your Appointment

Building Relationships,
“One Smile at a Time”
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A FAMILY RUN BUSINESS - GROWING SINCE 1972

R.R.2 BEETON, ONTARIO, L0G 1A0

Phone: 905-729-2263
Fax: 905-729-4136

Working & Growing 
with the Community

By Sam Odrowski

A longstanding business in New Tecums-
eth, WD Potato Limited, continues to have a 
positive impact on the region’s local econo-
my and farmers throughout Canada.

The $150 million family-owned and operat-
ed, third-generation business employs more 
than 80 people locally through its large stor-
age and transportation facility on a 150-acre 
site in Beeton. 

WD Potato has 60 trucks and 80 trailers 
on the road, transporting potatoes to pro-
cessing plants throughout Ontario, Quebec, PEI, Nova 
Scotia and the United States. 

Walter Davidson, the founder of WD Potato, served 
in the British Army during his teenage years. He had 
the opportunity to immigrate to Canada from Aughton, 
Lancashire, England in 1956 and came to the country 
with just $15 to his name.

“Upon arrival, Walter began working on a farm that 
dealt primarily with cattle and grain, but eventually 
moved on to growing potatoes on 1,500 acres,” said 
Amanda Davidson, Walter’s granddaughter, who works 
at WD Potato. “When the Crang family decided to sell, 
Walter and his wife Linda started his dream and bought 
the farm. From there they grew his dream to what it is 
today – WD Potato Limited.”

While Walter started out as a potato farmer, he piv-
oted to managing supply and building potato storages 
for his largest processing customer. This move assisted 
other potato farms who were not building them locally. 

From there, WD Potato steadily grew, and over the 
following five decades, it has expanded to provide 
transportation, storage, grading and washing services 
for over 20,000 acres of potatoes, producing over 600 
million pounds annually.

WD Potato also procures 40 million pounds of propri-
etary and public seed potato varieties. This ensures the 
company’s growers receive the highest-quality seeds 
for planting, every season.

“Walter has always been a man of his word; he be-

lieves a handshake seals a deal. He has built a relation-
ship with a network of 45 processing chips and seed 
growers, increased storage and wash capabilities and 
has a dedicated fleet of trucks to solidify the business,” 
said Amanda.

Roughly half of all potatoes grown in Ontario are pro-
cessed into chips, making WD Potato an important or-
ganization for the country’s potato industry.

Walter was one of nine individuals at the World Po-
tato Conference in Australia last year who received the 
Industry Award for his lifetime of work with WD Potato. 
The award is in recognition of Walter’s “significant con-
tribution and dedication to the growth and develop-
ment of the global potato industry.”

“That was a great honor,” he said about receiving the 
award. “I never expected anything like that.”

WD Potato also received the “Going the Extra Mile” 
Award from Frito Lay in February at the 2025 Frito Lay 
Potato Growers Summit in Frisco, Texas. It is the second 
consecutive year that the local business has received 
the award, which is in recognition of outstanding dedi-
cation, teamwork and passion. 

Walter attributes much of WD Potato’s success to the 
people he works alongside.

“I don’t think we would be where we are without the 
great team we have, and the growers as well,” he noted.

WD Potato is a strong supporter of local not-for-profit 
organizations and charitable initiatives. 

Locally, the business supports Stevenson Memorial 
Hospital, the Alliston Hornets, Matthews House Hos-
pice, charity golf tournaments, minor sports, the Cold-
est Night of the Year, and other charities that make a 
positive impact in New Tecumseth.

“Walter and his wife Linda are true believers in giving 
back to the community in which they have prospered. 
The vision of WD Potato Ltd. is to work together and 
build long-lasting, beneficial and rewarding relation-
ships. Walter and Linda have carried this same vision 
into their community by supporting the local memorial 
hospital and the people in which it serves, along with 
supporting local sports organizations and charities,” 
said Amanda.

WD Potato’s mission is to be a “Best in Class” potato 
company, providing dedicated transportation services 
and always going the extra mile for employees, grow-
ers and suppliers.

Looking to the future of WD Potato, Amanda said the 
next generation of Davidsons – Paul, Kim, herself, Jon, 
Ryan, Ronnie and Lucas – will take the reins and con-
tinue the company’s multi-generational legacy of being 
family-owned and operated.

“We want to keep going and give the consumer what 
they want – the best quality – and we have the best grow-
ers in Ontario, Nova, Scotia, PEI and Quebec,” said Walter.

Beeton-based WD Potato Ltd. pushes forward 
multi-generational legacy of supporting Canada’s 
potato farmers and processors

“(The award) was a great 
honour... I never expected 
anything like that.”
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Depta Insurance Agency Inc.
Norm Depta, Agent
22 Church St S, Alliston Ontario, L9R 1S7
705-435-1434
norm.depta@desjardins.com
deptainsurance.ca

By Sam Odrowski

Accidents, illness, natural disaster – no matter the 
situation – Norm Depta’s Desjardins Insurance office in 
New Tecumseth has you covered.

Locally owned and operated by Depta since 2002, 
he and his team are very client-focused. They take the 
time to get to know the people they serve and under-
stand their needs, whether it’s for home, auto, business 
or life insurance.

“We spend time with them to understand their con-
cerns, what sort of risks they may be facing and what’s 
important to them. We find out what keeps them up at 
night, so we can address those things,” said Depta. “Our 
clients receive the same advice we would appreciate 
somebody telling us if we were on the other side of the 
desk.”

Depta and his team prioritize providing a personal-
ized approach to clients and going the distance to en-
sure they receive the best service possible. 

“With the majority of the clients I have with me, I’ve 
sat at their kitchen tables, I’ve been to their homes, and 
I’ve walked their properties with them,” he explained. 
“I think that’s what makes us different – that personal 
touch and spending the time with each person individu-
ally.”

Depta’s background is in management consulting, 
where he specialized in finance, which familiarized him 
with the insurance industry.

But what led him to open his insurance office 23 
years ago was the sense of community he found in Al-
liston.

Depta used to travel all around North America for his 
previous job and was looking to settle down and join 
the business community within a small to medium-sized 
town. 

“I thought, that’s the gig, just being part of the com-
munity, being a part of something bigger than yourself, 
and providing a great service for people who need it,” 
Depta said. 

“Because I played hockey in Orangeville growing up, 
I had been to Alliston a number of times. I always loved 
the town; it just has such a great feel to it.”

Depta is a familiar figure in the community and enjoys 
making face-to-face connections with potential clients.

Several months before he opened his business in Al-

liston, he knocked on the doors of roughly 75 per cent 
of New Tecumseth households to introduce himself and 
encourage folks to give him a call if they ever find them-
selves in need of insurance.

“Those are some of the strongest relationships I still 
have to this day,” Depta noted.

Whether or not potential clients move forward with 
insurance services from Desjardins, Depta and his team 
are happy to discuss what their needs are so they can 
best serve them.

Whether accessing insurance from Depta or another 
insurer in town, he noted the importance of New Te-
cumseth residents utilizing local businesses that con-
tribute to the community’s wellbeing.

“When I first opened, I remember walking into the 
other insurance offices and introducing myself because 
I know it’s important that these relationships in town are 
maintained,” he said. “I want all of us to thrive in town, 
and so if I can’t help you, then I certainly hope that some-
body in town can help you because that’s what makes 
for a strong town and a strong community – we’re here 
to support each other.”

He continued, “We try to really give the cli-
ent the best service we can, and we all honestly 
believe that the best service is from somebody 
in town who understands the community.”

Similar to other businesses in the commu-
nity, Depta’s Desjardins office sponsors local 
not-for-profits and funds charitable projects in 
the community.

The business sponsors and donates to mi-
nor sports teams, movie nights for families, the 
Alliston Humane Society, My Sister’s Place, 
the Rotary Club, Stevenson Memorial Hospi-
tal Foundation, breakfast programs at schools 
and other programs in need of support locally.

Depta currently serves 2,500 to 3,000 fami-
lies and is always welcoming new customers.

“I’m really proud of that fact, that we’re 
growing and we’re able to connect with more 
and more people,” he said. “I really enjoy build-
ing relationships with people, and that’s what 
really resonates with our team. I always tell my 
team when I bring people on. I can teach any-
body how to how to talk about a product, how 

to best run a spreadsheet or calculate this premium – 
those sort of things – but I can’t teach you to care, and 
that’s the most important thing to me.”

Depta said he’s blessed to have a team that truly 
cares.

“We’ll spend time talking about all of our clients, the 
good, the challenges, the triumphs – all those things. 
We love celebrating with our clients and we also want to 
be there for them when they’re struggling, when they’re 
having their challenges,” he said. “I have such a soft 
spot for my team, because they care so much, and I ap-
preciate it more than I can articulate to them.”

Depta said he’s looking forward to bringing more 
people onto his team as his Alliston-based Desjardins 
Insurance office continues to expand.

“I think there’s tremendous opportunity for us to get 
more involved with the community and offer more ser-
vices to some of the folks in town,” he enthused. “I want 
to increase the visibility of the office. I want to increase 
the visibility of my team, so that people know we’re here 
and what we have to offer. I want people to know – you 
should be here!”

Create peace of mind for yourself and your family 
with Desjardins Insurance, so if or when disaster strikes, 
you and your family are prepared.

Desjardins is the largest financial cooperative in 
North America and is a wholly owned Canadian com-
pany, with deep roots, as it celebrates its 125th anniver-
sary this year. 

Desjardins is also one of the top three insurers in 
Canada. Depta said being backed by an organization 
that shares the values of client focused care while 
achieving such strong financial result year over year, 
gives him tremendous confidence in protecting each of 
his clients.

Depta’s insurance office is located at 22 Church 
Street South, Alliston, and is open from 9 a.m. to 5 p.m., 
Monday to Friday. Appointments can also be made dur-
ing the evening or on weekends.

Contact the business at 705-435-1434 to learn more 
and discover how Desjardins can help you today!

Norm Depta of Desjardins Insurance brings personalized 
approach to New Tecumseth residents

“We try to really give the client the best 
service we can, and we all honestly believe 
that the best service is from somebody in 
town who understands the community.”
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If you live north of Highway 9, chances 
are you’ll need a vehicle –– and Trillium Ford 
Lincoln Ltd. has got your back.

Vehicles are people’s third most impor-
tant and expensive investment (after their 
homes and education), and as such, it pays 
to know a great mechanic too. 

Trillium Ford Lincoln Ltd. in Alliston (and 
Shelburne) has been serving the communi-
ties of South Simcoe and Dufferin County for 
almost 50 years. The dual flag, full-service 
dealership sells new Ford and Lincoln ve-
hicles, and used vehicles of all makes and 
models. The business also has stock and 
genuine OEM Ford or Lincoln parts and ac-
cessories (with aftermarket options too). The 
dealership has Ford-trained service techni-
cians with bays capable of accommodating 
trucks up to an F-550. 

The dealership now offers full detailing 
services, complete with retail details, protect 
films, graphene coatings, window tint (done 
on-site and cut specifically for each make or 
model), headlamp restoration and scratch 
removal. 

Basically, Trillium Ford Lincoln is a one-
stop shop for “all things automotive.” And 
they pride themselves on being there for 
their customers throughout the vehicle own-
ership journey. 

Trillium Ford Lincoln is owned and man-
aged locally by Eric Vant Spyker and Len 
Rice. The dealership employs about 85 local 
residents – many of whom spend their entire 
careers with the business, from automotive 
school at Georgian College to top manage-
ment.

Trillium Ford Lincoln supports the com-
munity in many ways – from major financial 
contributions to local not-for-profit groups, 
schools, sports teams, private individuals, 
and the Stevenson Memorial Hospital Foun-
dation (SMHF). 

In 2025, Trillium Ford Lincoln pledged 
an additional $125,000 over the next five 
years, in addition to a previous donation of 

$50,000 to SMHF. 
Looking a little closer at the different 

teams, in sales Trillium Ford Lincoln has No-
lan Newhook, general sales manager – Al-
liston; Peter ‘Big Pete’ Hayward, commercial 
specialist and sales associate; Edward Drew, 
Lincoln sales specialist and sales associ-
ate; Mike Lynn, sales associate; Miguel Betz 
(offering sales in English and Spanish); and 
Benjamin Smith, sales associate. 

The Finance & Insurance or F&I depart-
ment team gets your financing approved 
and offers protection for your vehicle with 
anti-theft devices, rust-proofing, pre-paid 
maintenance and extended warranties.

The department is led by financial servic-
es manager Shannon Lemay and her advi-
sors, Grace Hawkes and Kassandra Durrant. 
In service, Trillium Lincoln Ford is fortunate 
to have two full-time service managers – Jim 
Croft (with 38 years experience at the deal-
ership) and Gary Carvin. Both local gentle-
men have dedicated their lives to automo-
tive and are licensed mechanics themselves. 

Also on the service team are advisors 
Madelaine Oglesby, Olivia Abernethy and 
Lisa Welburn. In the fully staffed back shop 
is a team of Ford-trained and certified tech-
nicians, each with their own specialty, from 
transmissions to diesel trucks. The dealer-
ship also brings in co-op students just start-
ing their careers as automotive and lube 
technicians, and they help with every aspect 
of vehicle service – from rolling tires to get-
ting parts. 

In the service department, the big months 
happen twice a year during the industry-ac-
cepted “Tire Season,” where sudden chang-
es in weather can cause chaos in the shop. 
But this isn’t the case at Trillium Ford Lincoln, 
where Tire Season has been tame and ev-
eryone gets winter (or all-season) tires in a 
calm and organized manner.

Where would any company be without 
a support team – answering phones and 
greeting guests is administrator Cindy Tobin, 

Trillium Ford Lincoln: local supporter, top employer

Red on Friday’s – Trillium Ford Lincoln Ltd. (Alliston) employees wear red every Friday in 
support of active Canadian Troops. The initiative began in January 2025, as a show of respect 
for Parts Advisor Stephen Flynn and has continued.

Trillium Ford Lincoln supports several non-profit groups and special community programs. 
Top left: sharing a smile and a few cookies with members of the Nottawasaga OPP. Top right: 
Representatives from the Stevenson Memorial Hospital Foundation with Team Trillium during a 
cheque presentation for $25,000 installment of the $125,000 total pledge. Bottom: on McHap-
py Day Trillium Ford Lincoln supports Ronald McDonald House Charities by ordering (and eat-
ing) fifty Happy Meals – it’s a win/win!

in accounting is controller Linda Swackham-
er, and working alongside her are account-
ing clerks Ann-Marie Ramdas and Edwin He-
ringa. Irene Byrne rounds out that team on 
special projects.

In the parts department, the team is led 
by manager David Brooks, and staffed by 
parts advisors Stephen Flynn, Brad Baker 
and Quinn Corey – who fulfill customer or-
ders (headed to wholesalers, other Ford 
stores and the general public) and supply 
the technicians. On the road, repping Tril-
lium Ford Lincoln is parts driver Thomas 
Lynch. Detailing is managed by Jonathan 
San-Pedro and his team of expert detailers, 
Eric Huebl and Mason Baker.

The dealership’s marketing manager 
Wendy Gabrek oversees the dealership’s 
social media content, and website and is 
their voice on the radio.

In addition to its more public philanthropic 
works, Trillium Lincoln Ford also quietly sup-
ports the local community by hosting events 
at the dealership, such as Ladies’ Night, Ag-
ricultural Appreciation Night, Contractors 
Night, All-Wheels Show & Shine, Bronco 
Roundup and more!

The dealership is also a member of both 
the Tottenham–Beeton & District Chamber 
of Commerce and the Alliston Chamber of 
Commerce. It has hosted networking mix-
ers at the dealership as a way to allow local 
business owners to network and connect. 

As a Lincoln store as well, Trillium is the 
only luxury dealership in South Simcoe. 
Lincoln owners are entitled to special privi-
leges, including pick-up & delivery service, 
Lincoln Loaners, and Lincoln Wash (with ev-

ery service). All of this is coordinated by the 
dealership’s dedicated Lincoln team, includ-
ing a concierge, dedicated service advisor, 
sales specialist and drivers.

If you’re thinking about getting into a Lin-
coln, ask the Trillium Team about ‘Discovery 
Drives’ – a 24 or 48-hour test drive with no 
obligation, and a $200 gift card for conquest 
shoppers.

Trillium Ford Lincoln also offers a loyalty 
points program for Ford and Lincoln own-
ers. Points add up quickly and are awarded 
for sales and service visits. They can be re-
deemed for anything the company sells, in-
cluding new vehicle purchases, oil changes, 
detailing services and even Ford-licensed 
merchandise.

Since the future is electric, Trillium cur-
rently has two EV charging stations and car-
ries an array of fully electric or hybrid mod-
els, such as the Ford F-150 Lightning and 
Mustang Mach-E. Extended test drives are 
available for these models.

Lastly, Trillium honours all Ford Canada 
special incentive programs, including First 
Time Buyer, Recent Graduate, Newcomer 
and Ford Mobility. 

So if you have a vehicle or if you’re in 
the market for a new or new-to-you vehicle, 
reach out to Trillium Ford Lincoln Ltd. – Al-
liston. Chances are they have what you’re 
looking for.

Trillium Ford Lincoln Ltd. is located at 
4589 Industrial Parkway, Alliston, Ont. 

Call the dealership at 705-435-7609, 
email info@trilliumford.com or visit them on-
line at www.trilliumford.com or www.trillium-
lincoln.com to learn more.
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